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“Amazon is the largest non-food retailer in the UK, but in
truth it is far more than a retailer; it is also a leading video

and streaming provider, a significant consumer electronics
producer and much more."

– Nick Carroll, Associate Director of Retail
Research

This report looks at the following areas:

• Nike ditches Amazon, a one-off or a significant trend?
• Amazon: setting the foundations for ‘frictionless retail’
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