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This report looks at the following areas:

Organising and storing the growing range of possessions in the home create a
desire for furniture with plenty of storage options, including fitted furniture that
optimises the storage capacity in a room. This trend to create ideal storage
solutions is encouraging people to focus on cupboard interior fittings in
kitchens, bathrooms, hallways and bedrooms and will help to boost consumer

spending on the home.

Enjoyment of gardens and gardening will continue fo grow as people
increasingly use their gardens as an outdoor room, creating space for relaxing,
enfertaining and eating. Gardens and gardening will encourage adults and
children to spend more time away from technology and connected to nature.
This will drive demand for garden leisure products, including furniture, outdoor

toys and barbecues.

* How should retailers cater better for Millennials?

* What impact is private renting having on demand for products for the
home?

« How can retailers make more of omnichannel shopping habits?
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“Desire for open-plan living is
fuelling a trend to extend or
knock through to create
larger living spaces which act
as a home hub for family and
entertaining at home. In turn
this means more of the home
is on view, creating demand
for individual styling and
higher average spend.”

- Jane Westgarth, Senior
Retail Analyst
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Figure 7: Reasons for spending on the home, November 2019
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ISSUES AND INSIGHTS

* How should retailers cater better for Millennials?

e The facts

¢ The implications

* What impact is private renting having on demand for
products for the home?

e The facts

¢ The implications

* How can retailers make more of omnichannel shopping
habits?

e The facts

¢ The implications

THE MARKET - WHAT YOU NEED TO KNOW

» Spending remains strong

 Individual style and better storage solutions drive demand

* Growing household numbers boost spending on the home

* More multi-use bedrooms because of young adults failing to
launch

e 29% of 25-34s live in privately rented housing

* Help to Buy getting young people into the housing market

* Young adults move most often

* Private renters move frequently

« Slight slowdown in housing transactions

« Living in smaller spaces

* Using the garden as an outdoor room

* Growth of mobile shopping

¢ The smart home has growth potential

MARKET SIZE AND FORECAST

* Robust market for spending on the home
Figure Tl: Consumer spending on the home and garden,
2014-24

« Style and design take centre stage
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Figure 14: UK households, 2015 and 2019

More multi-use bedrooms because of young adults failing to
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29% of 25-34s live in privately rented housing
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Young adults move most often
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Private renters move frequently
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Figure 23: Presence of gardens, balconies and allotments,
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Figure 25: Ownership of smart/connected devices, April 2018
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Retailers create stronger experiences

Why buy? Potential for renting for the home
Pop-up shops can inform brands about customer needs
Visualising a purchase in your own home

Smaller in-town stores extend reach

Real homes on view

IKEA sells on third-party websites

Shortcuts to choosing

Fashion retailers adding homewares

The value customer

Do it for me

Looking after the planet

Convenient to buy homewares at the supermarket
Creating an individual look

John Lewis expands home services capabilities

Shared living spaces and micro apartments
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John Lewis develops an ‘experience playground’
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Pop-up shops can inform brands about customer needs
Visualising a purchase in your own home

Figure 26: IKEA Place app, 2018
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Figure 31: Wren Kitchens, Danny’s Kitchen, 2019
Promotional strategies

The endless aisle

IKEA sells on third-party websites

Shortcuts to choosing

Fashion retailers adding homewares
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* The value customer

+ Do it for me
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DESCRIPTIONS OF THE HOME

Figure 39: Descriptions of the home, November 2019 o
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
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