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“Concern over the impact of Brexit is more severe than at
any other time since Mintel stated tracking this measure,
including the initial shock in the immediate aftermath of
the vote. People’s confidence in their own financial
situation, though, has been on the up in the last three
months, buoyed by faster-growing wages and low
unemployment. Planned spending has also grown.”

— Rich Shepherd, Sr Financial Services Analyst
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Key Findings

Brexit is causing record levels of concern...
...but household finances are holding up well

Key economic indicators
Figure 1: Key economic indicators, February 2019

Consumers’ Response to the EU Referendum Result

What you need to know
The greatest level of concern over Brexit since the referendum
Figure 2: Level of concern over the impact of the EU referendum, July 2016-December 2018

Housing worries have grown in recent months...
Figure 3: Consumer views on the impact of the EU referendum on the UK economy, December 2018
...and concerns are growing about the effect on personal finances

Significant gender differences
Figure 4: Consumer views on the impact of the EU referendum on the UK economy, by gender, December 2018

Current Financial Situation

What you need to know
Household finances are resilient...
Figure 5: "How would you generally describe your financial situation at the moment?”, December 2018

...and sentiment is on the up
Figure 6: The financial well-being index, January 2015-December 2018

Positive economic indicators behind the rise in sentiment
Figure 7: Annual percentage change in average weekly total pay (3 months average) and CPIH, January 2015-November 2018

The grey pound remains essential
Figure 8: Current household financial situation, by age, December 2018

Changes in Financial Situation

What you need to know
Finances are more likely to have declined than improved in the last year
Figure 9: “How would you describe your finances compared to a year ago?”, December 2018

A downward trend in sentiment
Figure 10: Changes in household finances, January 2015-December 2018

Improving fortunes give a rosier view of Brexit
;iguge 11: Positive responses to the impact of the EU referendum on the UK economy, by changes in household finances, December
1

Financial Confidence

What you need to know

Most are looking forward with confidence...
Figure 12: “And how do you feel about your financial situation over the next year?”, December 2018
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...but sentiment is down since last summer
Figure 13: The financial confidence index, January 2015-December 2018

Millennials and Gen Xers are the least confident
Figure 14: Financial confidence, by generation, December 2018

Self-employed workers show impressive optimism
Figure 15: Financial confidence, by employment type, December 2018

Planned Financial and Spending Activity

What you need to know

Planned activity spiked in November
Figure 16: The financial activity index, January 2015-December 2018

Saving was down in the three months to December

Figure 17: Thinking about how you spend your money, which of the following have you done over the last three months? And which do
you plan to do over the next three months?”, December 2018

Some evidence of Brexit changing behaviours

Figure 18: Planned financial activity in the next three months, by responses to the impact of the EU referendum on the UK economy,
December 2018
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