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“Press headlines and TV documentaries have helped to
raise consumer awareness regarding how harmful certain
shopping habits can be to the environment. Consumers
want to see fashion retailers doing more to help them shop
more ethically and sustainably.”

— Chana Baram, Retail Analyst

This report looks at the following areas:

BUY THIS

However, with so many conflicting messages regarding what is, and what is not, sustainable, many RE PO RT NOW
shoppers are finding it difficult to discern which retailers are actually sustainable. More retailers and

brands should be coming together to push for industry-wide best-practice guidelines when it comes to
producing fashion sustainably. VISIT:

store.mintel.com

e Is there a correlation between price and sustainability?
e The dangers of getting hung up on plastics
e How will shopping more sustainably impact the fashion market’s bottom line? CALL:

EMEA
+44 (0) 20 7606 4533

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Media profile

Social media metrics
Figure 36: Social media metrics for Save Your Wardrobe, July 2019

Start-ups and Disruptors Case Study: The Adorned

Company overview

What is it?

Founded:

Company mission statement:
Founders'’ story:

Sources of funding and support
Mintel analyst view

Mintel Trends

Why it could succeed

Why it could fail

The verdict

Media Profile

Social media metrics
Figure 37: Social media metrics for The Adorned, July 2019
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Consumers demand greater transparency

Sustainable fashion ranges are popular

Plastic pollution is a top concern for fashion customers

Many like the idea of preserving worn-out fashion items via repairs
People learn about sustainability from their peers

People find sustainable fashion confusing
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Nine in 10 made a fashion purchase
Figure 38: Fashion items purchased, June 2019
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...while treatment of workers and animal welfare are most important to accessories shoppers
Figure 41: Fashion items bought, by most important ethical and sustainability issues, June 2019
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Transparency is key
Figure 42: Attitudes towards sustainable and ethical fashion, June 2019

Patagonia’s plastic packaging trial

Younger consumers more likely to agree that there is a correlation between price and sustainability
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Figure 43: Attitudes towards the correlation between price and ethical fashion, by age, June 2019

Men more likely to care about style than sustainability
Figure 44: Attitudes towards style over sustainability, by gender, June 2019
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Alternatives for animal products and plastic encourage purchasing
Figure 45: Most important sustainable factors when buying fashion, June 2019
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Figure 46: People most likely to buy from a retailer that promises to stop using animal products, by age and gender, June 2019

Retailers are introducing sustainable ranges
Figure 47: H&M’s Conscious Exclusive spring collection, 2019

The younger generations want retailers to be more vocal
Figure 48: People most likely to buy from a retailer that raises awareness about environmental issues, by generation, June 2019

Sustainable Fashion Concerns

Awareness around plastic pollution makes it a top concern
Figure 49: Issues taken into consideration when shopping for fashion, June 2019

Figure 50: Tennis player Garbifie Muguruza in Stella McCartney for adidas biodegradable tennis whites, 2019

City dwellers are more likely to be worried about carbon emissions
Figure 51: Amount of people who take carbon emissions into account when shopping for fashion, by location, June 2019

Treatment of workers is more important than plastics for Millennials
Figure 52: The top three issues taken into consideration when shopping for fashion, by generation, June 2019

Made in Britain

Parents of young children are more concerned about the use of chemicals
Figure 53: Concern over the use of chemicals in fashion, by age of children in household, June 2019

Sustainable Fashion Shopping Habits

Three quarters have donated to a charity shop
Figure 54: Sustainable behaviours towards fashion, June 2019
Repairing fashion items is a popular option
Rented fashion has a long way to go before it becomes mainstream...
Figure 55: How fashion shoppers feel about renting fashion items, by age, June 2019
...Whereas pre-loved fashion is currently a more popular option
Figure 56: Shopping behaviour towards second-hand fashion items, by financial situation, June 2019
Figure 57: Boutique by Shelter’s Hampstead charity shop

More publicity is needed around brands that swap old items for rewards
Figure 58: How fashion shoppers feel about donating old fashion items for a reward, by age, June 2019

Trusted Sources for Sustainable Fashion

In a ‘fake news’ era trust is hard to win...
Figure 59: Sources trusted by fashion shoppers when learning about sustainable fashion, June 2019

...leading brands to become reliant on friends and family
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Figure 60: Sources trusted by fashion shoppers when learning about sustainable fashion, by age, June 2019

Young men are more likely to trust magazines, while young women trust influencers
Figure 61: Sources of influence when finding out about sustainable fashion, by gender and age, June 2019

Behaviours towards Sustainable Fashion

Fashion retailers must cut through the noise
Figure 62: Behaviours towards sustainable and ethical fashion, June 2019

Men more likely to educate themselves about sustainability
Figure 63: Researching ethical fashion, by gender, June 2019

Urbanites show more awareness towards sustainable fashion
Figure 64: Behaviours towards sustainable and ethical fashion, by location, June 2019

Figure 65: H&M’s repair stations at its Hammersmith location, 2018

CHAID Analysis: Paying More for Sustainability

Those concerned about the treatment of workers will pay more
Figure 66: Fashion and Sustainability - CHAID - Tree output, June 2019

Methodology
Figure 67: Fashion and Sustainability - CHAID - Table output, June 2019

Figure 68: Fashion and Sustainability - CHAID - Table output, June 2019
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Consumer research methodology
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