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“The in-salon hair services category is expected to show a
3% rise in market value in 2019 as added value and out-of-
hours services encourage bookings. Whilst consumer
confidence is up, an uncertain UK economy driven by
Brexit could see people cutting back on ‘treats’ such as
salon services.”

— Roshida Khanom, Category Director - BPC

This report looks at the following areas:

e The money problem RE PO RT NOW
e Men are engaging with salons

In-salon hair services are expected to show a 3% rise in value in 2019 to reach £7.81 billion as added- VISIT:

value treatments and out-of-hours services encourage bookings. store.mi nte| .COom
Purchase of professional products is high amongst visitors (51%), however 15% buy professional

products outside the salon/barber suggesting that salons can do more to encourage purchase at the CALL:

point of visit. Recommendations from the hair professional is the top reason for buying professional EMEA
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Young men show interest in colouring

Skincare ingredients can be used in professional haircare products
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Strong growth in value expected
Figure 9: UK value of the in-salon hair services market, at current and constant prices, 2014-24

Slow but steady growth estimated
Figure 10: Best- and worst-case forecast for the UK in-salon hair services market, 2014-24

Forecast methodology
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Figure 11: Trends in the age structure of the UK population, 2013-23
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Salon and Treatment Innovation

Inspired by skincare
Sustainability in the spotlight
Figure 14: Ralph and Rice, March 2017
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Figure 15: TRIM-IT van. June 2019
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Trims are more popular than restyles
Figure 16: Experience of professional hair services, by gender, July 2019
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Women are more likely to colour
Figure 17: Use of hair cutting and colour services amongst women, by age, July 2019

Financial situations impact use of additional services
Figure 18: Use of additional hair services, amongst those with *healthy’ financial situations, July 2019

Men cut frequently
Figure 19: Frequency of professional haircut, by gender, July 2019

Colouring frequency is low
Figure 20: Frequency of professional hair colouring, by gender, July 2019

Reasons for not Using Professional Hair Services

Expense is the biggest barrier for cutting
Figure 21: Reasons for not professionally cutting/cutting hair frequently, by gender, July 2019

Convenience plays a role

Colouring is expensive
Figure 22: Reasons for not professionally colouring/colouring hair frequently, by gender, July 2019

Show me the colour

Purchase of Professional Hair Products

Purchase of professional products is high
Figure 23: Purchase of professional hair products, July 2018

Young men buy from the salon/barber
Figure 24: Purchase of hair products from the salon/barber, by age and gender, July 2018

Expert advice influences purchase
Figure 25: Reasons for buying professional hair products, July 2019

Benefits are important

Perceptions of Salon Types

Public spaces need more privacy

Figure 26: Professional hair service locations — Correspondence analysis, July 2019
Chains are expensive
Independents offer variety

Convenience is not driven by location
Figure 27: Perceptions of professional hair service locations, July 2019
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