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“An increase in facility numbers helped the public leisure
centres and swimming pools market return to growth in

2019 but the difficulty of upgrading an ageing venue stock
while local authority budgets remain heavily constrained
means potential for further expansion is limited at best.”

– David Walmsley, Senior Leisure Analyst

This report looks at the following areas:

• Leisure centres to gain from healthy new relationships
• Facilities crisis is about quality as much as quantity
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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