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| “People are still wary about the potential impact of Brexit —
particularly when it comes to the cost of living. But people
seem able to separate these macro-economic concerns
from their own personal financial situation.
Unemployment remains at record lows, and while average
wages are still increasingly more slowly than prices, the
gap between the two has narrowed slightly.”

— Toby Clark, Director of Research EMEA
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Although most of the measures tracked by Mintel are below their pre-referendum peak, they’re still
much higher than they were during the long post-financial crisis austerity years. February 2018’s

results were particularly positive, with a spike in the proportion of people saying that their finances had CALL:

improved over the last year, and a corresponding increase in the number of consumers who are EMEA

positive about how their finances should shape up over the next year. +44 (0) 20 7606 4533
“This, in turn, has fed through into spending intentions, particularly among younger generations. Life

on the high street is still difficult, as proved by the struggles of a number of high-profile retail brands. Brazil

By the same token, though, Christmas trading results show that when retailers get their product and 0800 095 9094

messaging right, then people will respond positively. It's very obvious from Mintel’s data that
consumers’ concerns over the potential impact of Brexit isn't yet stopping them from spending.
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Key economic indicators
Figure 1: Key economic indicators, March 2018

Consumers’ Response to Brexit Negotiations

The cost of living still dominates people’s Brexit-related concerns

Figure 2: Consumer reaction to the EU vote, December 2017
Widespread negativity: but there’s also a core of Brexit optimists
Demographics show that it’s not always the Remainers who are most concerned
Initial shock, followed by a swift recovery...

...but Brexit expectations are now marking time
Figure 3: Brexit-related concerns, July 2016-December 2017

Current Financial Situation

What you need to know
A quarter of people say their finances are healthy

Figure 4: “How would you generally describe your financial situation at the moment?”, February 2018

Sentiment slips, but it’s still relatively strong
Figure 5: The financial well-being index, January 2015-February 2018

Responses polarised across generations...

...and parents are finding it more difficult than most

Changes in Financial Situation

What you need to know

A February bounce...
Figure 6: "How would you describe your finances compared to a year ago?”, February 2018

...but the underlying trend is downwards
Figure 7: Changes in household finances, January 2015-February 2018

An easing of the financial pressures on parents

Financial Confidence

What you need to know
A surge in optimism in February

Figure 8: “"And how do you feel about your financial situation over the next year or so?”, February 2018

Even before the February bounce, confidence was holding up well
Figure 9: The financial confidence index, January 2015-February 2018
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Expectations of a comfortable retirement

Planned Financial and Spending Activity

What you need to know

Planned financial activity is at a new high...

Figure 10: “Thinking about how you spend your money, which of the following have you done over the last three months? And which of
you plan to do over the next three months?”, February 2018

...but this is partly fuelled by saving plans
Figure 11: The financial activity index, June 2012-February 2018

Financial activity: the generational split
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