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"This Report tracks ownership of electronics, intent to
purchase electronics, hardware used to access the internet,
and online activities, identifying shifts in consumer
behavior on the basis of comparing data from semiannual
surveys."

- Billy Hulkower, Senior Technology Analyst

This report looks at the following areas:

e Slowing adoption for wearables RE PO RT N OW
e Softening interest in televisions

e Product pricing at launch and early adopter budgets often misaligned

Findings in this report include, for the first time, trends in the frequency of online activities, bearing Sto re.m | nte| .COm

witness to a shift from social behavior to more passive forms of entertainment.
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. more holistic view of this market
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Figure 11: Daily usage of streaming media, February 2016 vs June 2017
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Figure 26: Home theater technology ownership, February 2016 vs June 2017
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Small gains in fitness, brighter future possible
Figure 32: Ownership of wearable tech, June 2016 vs June 2017

VR, hearables garner interest
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Finding the middle ground comes at a cost
Figure 34: Interest in smart ear buds and smart glasses, by household income, June 2017
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Smartphone remains worthy of upgrades
Figure 35: Smartphone and tablet ownership, April 2015 vs April 2017

Smartphone tops intent to purchase and makes gains
Figure 36: Intent to purchase smartphones and tablets, February 2016 vs June 2017

Smartphone intent to purchase crosses all demographics
Figure 37: Intent to purchase smartphones and tablets, by gender and age, June 2017
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Figure 38: Social activities conducted online, April 2015 vs June 2017
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