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"The majority of adults experienced some kind of
gastrointestinal problem in the last year, and just over half

treated their ailment with an OTC (over-the-counter)
medication. This denotes a strong base of digestive health
consumers for category players. Still, category sales went

relatively unchanged from 2016-17 as sales softened in the
leading antacid segment."

- Marissa Gilbert, Sr Health & Wellness Analyst

This report looks at the following areas:

• Widespread use and population growth offer stability; declines in antacids stifle
performance

• Lack of perceived need presents challenge
• Consumer confusion surrounds proactive care

For the purposes of this Report, the digestive health market has been segmented as follows:

• Antacids: Products that neutralize excess stomach acid and relieve heartburn, sour
stomach, or acid indigestion

• PPI (proton pump inhibitors): Products that reduce the production of acid by blocking the
enzyme in the wall of the stomach that produces acid

• H2 blockers:Products that reduce or inhibit the secretion of gastric acid by binding
competitively with histamine to H2 receptors on cell membranes

• Antiflatulents: Products that help reduce gas buildup and its associated discomfort
• Laxatives: Products that relieve constipation and work in one of several ways: by

introducing fiber to the bowel, stimulating the bowel, or softening stools
• Stomach remedies and antidiarrheals: Products that relieve general nausea and settle the

stomach and products that slow spasms of the intestine and thicken stool
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Majority of adults experience GI issues; OTC remedies are the common go-to treatment
Figure 26: Ailments and treatment, May 2017

Adults aged 18-44 most likely to experience digestive health problems
Figure 27: Treatment of any GI issue experienced (net), by age, May 2017

Digestive health problems most pronounced among Hispanic Millennials
Figure 28: Treatment of any GI issue experienced (net), by Hispanic origin and generation, May 2017
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Figure 31: Digestive health frequency self-assessment, May 2017
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Those who suffer from regular or constant GI ailments take action
Figure 33: Digestive health frequency self-assessment by any GI ailment (net) and treatment, May 2017

More treatments used to address regular and constant GI issues
Figure 34: Digestive health frequency self-assessment, by repertoire of number of treatments, May 2017

Most perceive their discomfort to be mild
Figure 35: Digestive health level of discomfort self-assessment, May 2017

Younger age groups most likely to suffer from moderate discomfort
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Figure 36: Digestive health level of discomfort self-assessment, by age, May 2017

Frequency and severity of discomfort align
Figure 37: Digestive health level of discomfort self-assessment by frequency self-assessment, May 2017

Moderate to severe sufferers take action
Figure 38: Digestive health level of discomfort self-assessment by any GI ailment (net) and treatment, May 2017

More treatments used to address moderate to severe discomfort
Figure 39: Digestive health level of discomfort self-assessment, by repertoire of number of treatments, April 2017

No need to treat stands in the way of OTC remedy purchases
Figure 40: Barriers to treatment, May 2017

Under-25s most willing to forgo OTC treatment
Figure 41: Select barriers to treatment, by age, May 2017

Quick and lasting relief are key factors when choosing an OTC remedy
Figure 42: OTC selection factors, by rank, May 2017

18-24s more influenced by price in OTC selection
Figure 43: OTC selection factors – Any rank (net), by age, May 2017

Black consumers value fast-acting claims
Figure 44: OTC selection factors – Any rank (net), by race/Hispanic origin, May 2017

Perceptions reflect product positioning and severity of ailment
Figure 45: Correspondence analysis – Perceptions of OTC remedies, April 2017

Correspondence methodology
Figure 46: Perceptions of OTC remedies, April 2017

Constant sufferers perceive OTC antacids as solution for serious issues
Figure 47: Perceptions of OTC antacids, by digestive health frequency self-assessment, May 2017

Moderate to severe sufferers most likely to perceive probiotics as a “fix”
Figure 48: Perceptions of probiotics, by digestive health level of discomfort self-assessment, May 2017

A healthy gut is important for overall health
Figure 49: Proactive care, May 2017

Women are more likely to agree probiotics are essential for gut health
Figure 50: Proactive care, by gender, May 2017

Information gap most pronounced among young adults
Figure 51: Information gap, by age, May 2017

Frequent and severe sufferers take proactive approach to gut health
Figure 52: Digestive health frequency self-assessment, by proactive care, May 2017

Figure 53: Digestive health level of discomfort self-assessment, by proactive care, May 2017
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Figure 57: MULO sales of antacids, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 58: MULO sales of laxatives, by leading companies and brands, rolling 52 weeks 2016 and 2017
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