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“This category continues to experience some growth. A
reduction in oral care routines is undermining true growth
potential. A focus on reinvigorating interest in mouthwash

through new usage propositions could benefit the overall
category. The continued alignment of oral care with beauty
can boost interest and spend amongst a younger, more
appearance-focussed audience.”

— Hera Crossan, Personal Care Analyst

This report looks at the following areas:

BUY THIS

e The evolution of whitening RE PO RT NOW
e Boosting mouthwash usage
e Cutting through the noise VISIT
The oral care category has witnessed a steady downwards trajectory in terms of value growth in recent Sto re.m | nte| .COm
years resulting from a continued culture of savvy shopping on leading brands, as well as declining use
of mouthwash. As such, despite growth in 2016, very little is expected in 2017.
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Figure 53: User profile of Corsodyl, May 2017
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Listerine has a good reputation
Figure 54: User profile of Listerine, May 2017

Arm & Hammer struggles with old-fashioned image
Figure 55: User profile of Arm & Hammer, May 2017

BlanX lacks brand image
Figure 56: User profile of BlanX, May 2017

The Consumer - What You Need to Know

Electric toothbrushes gain momentum

Mouthwash struggles to stay relevant

A lack of clear guidance could be harming oral health
Opportunity for brands to extend expert status
Harnessing interest from young adults

Familiar whitening products most sought

Instilling good habits in young adults

Oral Care Product Usage

Electric toothbrushes gain momentum...
Figure 57: Toothbrush usage in the last three months, March 2016 and May 2017

...whilst manual toothbrush usage plateaus

Mouthwash struggles to stay relevant
Figure 58: Usage of other oral care products in the last three months, March 2016 and May 2017

Penetration of floss rises, despite negative media attention

Frequency of Oral Care Activities

A third of toothbrush users not following guidance
Figure 59: Frequency of conducting oral care activities, May 2017

Floss and mouthwash risk falling out of routines
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Opportunity for brands to extend expert status
Figure 60: Oral care visits in the last six months, May 2017

Older women make more oral care visits
Figure 61: Oral care check-up visits amongst women, by age group, May 2017

Ingrained habits are tough to break
Figure 62: Actions taken for oral health in the last six months, May 2017

Interest in Whitening Products and Services

Consumers lean towards more familiar whitening products
Figure 63: Interest in whitening products and services, May 2017

A ‘healthier’ whitening proposition
Borrowing from beauty

Oil-pulling as an emerging trend
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Attitudes towards Oral Care

Young adults believe white = healthy
Figure 64: Attitudes towards oral care, May 2017

Overwhelming choice
Refusal to prepare may be a calculated risk

Dental health is mental health

Appendix - Data Sources, Abbreviations and Supporting Information

Abbreviations
Consumer research methodology

Forecast methodology
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