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"The Hispanic Millennial generation is aged 23-40 in 2017
and accounts for the largest share of the Hispanic
population. The majority of Hispanic Millennials are
bilingual and bicultural and want to fit in both the
American and the Hispanic world, which creates
opportunities to brands as they are open minded and
willing to come out of their comfort zone."

Juan Ruiz, Director of Hispanic Insights

This report looks at the following areas:

e Hispanic Millennials are confident about handling their present RE PO RT NOW
e Hispanic Millennials are optimistic about the future

e Multiple content sources are changing the market landscape

For the purposes of this Report, Mintel has used the following definitions: Sto re.m | nte| .COm

Hispanic Millennials are defined as Hispanics in the generation born between 1977 and 1994. In 2017,
Hispanic Millennials are aged 23-40. Where applicable, data in this Report is compared to all US CALL:
Millennials and to older and younger generations of Hispanics. EMEA
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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