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"The CSD (carbonated soft drink) market continued to
struggle from 2015-16, with sales falling and effective

stagnation forecast through 2021. While the vast majority
of consumers use CSDs, the mature market is struggling to
grow as users seeking more-healthful options cut back and

turn instead to BFY (better for you) beverages."
- Mimi Bonnett, Director - Food and Drink,

Foodservice

This report looks at the following areas:

• CSD users often also enjoy BFY drinks, and report increasing BFY consumption
• BFY drinks, concerns with sugar and additives drive down CSD usage
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Many younger consumers drinking more CSDs, as older users cut back
Figure 39: Consumption of carbonated drinks compared to a year ago, by generation, December 2016
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Figure 42: Consumption of carbonated drinks compared to a year ago, by parental status, December 2016

Figure 43: Consumption of CSDs compared to a year ago, by parental status and type of CSD, calorie content, December 2016
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Hispanics – and especially Hispanic Millennials – key to future growth
Figure 45: Consumption of carbonated drinks compared to a year ago, by Hispanic origin and Millennial generation, December 2016

Figure 46: Consumption of CSDs compared to a year ago, for Hispanic Millennials, Part I, December 2016
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Healthful alternatives and sugar concerns are core reasons for attrition
Figure 48: Reasons for attrition, December 2016

A quest for new drinks, flavors propels iGeneration users to cut back
Figure 49: Reasons for attrition, by generation, December 2016

Healthful, low-sugar options luring upper-income CSD users
Figure 50: Reasons for attrition, by household income, December 2016

Hispanics, while concerned with CSD sugar, also want variety and flavor
Figure 51: Reasons for attrition, by Hispanic origin, December 2016

Water is top replacement beverage, followed by tea, juice, and coffee
Figure 52: Replacement beverages, December 2016

Millennials replace CSDs with wide range of alternatives
Figure 53: Replacement beverages, by generation, December 2016

When seeking CSD alternatives, Parents embrace a wide variety
Figure 54: Replacement beverages, by parental status, December 2016

Hispanics often drink more water to cut back on sugar and caffeine
Figure 55: Replacement beverages, by Hispanic origin and Millennials, December 2016

CSDs are popular meals, but also associated with snacks and gatherings
Figure 56: Occasion for carbonated soft drink consumption, December 2016

Younger users enjoy CSDs at meals, Millennials exhibit broader usage
Figure 57: Occasion for carbonated soft drink consumption, by generation, December 2016

Parents often enjoy CSDs at meals – and throughout the day
Figure 58: Occasion for carbonated soft drink consumption, by parental status, December 2016

Reasons for Attrition
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Hispanics – especially Millennials – consume CSDs on many occasions
Figure 59: Occasion for carbonated soft drink consumption, by Hispanic origin and for Millennials, December 2016

Opportunities lie in capitalizing on regular meals, growing daily usage
Figure 60: Attitudes toward carbonated soft drinks, December 2016

Foodservice deals may be key to rolling out CSDs to iGeneration
Figure 61: Attitudes toward carbonated soft drinks, by generation, December 2016

Parents keep on hand for guests and special occasions
Figure 62: Attitudes toward carbonated soft drinks, by parental status, December 2016

Hispanics likely to enjoy CSDs at many occasions, as well as beyond home
Figure 63: Attitudes toward carbonated soft drinks, by Hispanic origin, December 2016

“Healthy options” are a priority, but consumers eager for other benefits
Figure 64: Carbonated soft drink innovation, December 2016

Younger consumers show the high interest in innovations
Figure 65: Carbonated soft drink innovation, by generation, December 2016

Parents also very open to added benefits and supplements
Figure 66: Carbonated soft drink innovation, by parental status, December 2016

Hispanics seek CSDs with greater range of benefits
Figure 67: Carbonated soft drink innovation, by Hispanic origin and for Millennials, December 2016
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