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This Report tracks trends in ownership of electronics,
intent to purchase electronics, hardware used to access the
internet, and online activities, separating definite shifts in
consumer behavior from the hype often associated with
mainstream reporting.

- Billy Hulkower, Senior Technology Analyst

This report looks at the following areas:
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e Smartphones edging out dedicated portables RE PO RT NOW
e Smartphone adoption nearly complete
e Disappointing holiday season for wearables
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Findings include the lasting desirability of PCs even during the continuing transition to mobile Sto re.m | nte| .COm

computing, the adoption of new interfaces in living room hardware, the shift to streaming media
consumption, the slow pace of adoption for wearable tech, and a growing interest in smart home
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Household Tech Ownership

Desktops stay course, UHD builds steam
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Mobile computing continues gains
Figure 29: Personal ownership of laptops, tablets, and smartphones, April 2015 vs January 2017
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Enduring hope for portable consoles, smartwatch
Figure 33: Portable console and smartwatch ownership, by age, January 2017

Purchase Intent

Television, smartphones, laptops most desired
Figure 34: Planned tech purchase in next year, January 2017

Age predominant factor in planned purchases
Figure 35: Planned tech purchase in next year, by age, January 2017

Age plays role in planned purchases among urbanites, Hispanics, Asians
Figure 36: Planned tech purchase in next year, by race and Hispanic origin, January 2017

Figure 37: Planned tech purchase in next year, by location of residence, January 2017
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