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“Original content has become a powerful selling point for
video streaming services. Music streaming services, which

are looking to distinguish themselves within an
increasingly competitive marketplace, are beginning to

similarly explore the option of adding exclusive video
content.”

– Rebecca McGrath, Media Analyst

This report looks at the following areas:

• Increasingly competitive music streaming market looks to video
• Personalisation of recommendations and prices

Both the music and video streaming markets continue to grow rapidly. The value of music subscriptions
increased by 49% in 2015 and the value of video subscriptions was up by 33%. Mintel forecasts that
this growth will continue over the next five years as the transition from physical to digital continues and
the market infrastructure adapts to consumer streaming demands.

The music market has been significantly altered over the last year with the introduction of Apple Music,
Amazon Prime Music and Tidal, leaving all services looking for ways of distinguishing themselves to
consumers. Music streaming services are also facing increased industry push-back in regards to artist
pay and are looking to avoid alienating powerful artists who have been shown to have sway on
consumer choice.

Original content has become a focal point for the major video streaming services, with Netflix and
Amazon making heavy investments in regards to producing new content, including films. Mintel’s
consumer research shows the draw of high-quality exclusive content, along with early access to films,
highlighting the importance of such investment.
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Figure 34: User profile of Blinkbox/TalkTalk TV Store, January 2016

Major new music services shake up market

Apple Music launches

Tidal attempts to make waves

Amazon Prime adds music

YouTube relaunches Music Key as YouTube Red

Spotify ramps up mobile advertising

Music services explore video

Spotify offers personalised weekly playlists

Original films released by video streaming services

Netflix launches pay-as-you-go card

Offline viewing offered by Amazon Prime Instant Video

Brand Research – Video Streaming

Launch Activity and Innovation

Report Price: £1750.00 | $2834.04 | €2223.04

Music and Video Streaming - UK - April 2016

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/748209/
mailto:reports@mintel.com


YouTube dominates the free music streaming market

Spotify still leads the way in paid streaming but others not far behind
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Younger people are more interested in personalised recommendations
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People want recent releases

Over a quarter are interested in a tiered payment service

YouTube dominates the free market
Figure 35: Free music streaming, December 2015

Spotify still leads the way in paid streaming but others not far behind
Figure 36: Paid-for music streaming, December 2015

Younger people are prepared to pay
Figure 37: Paid-for music streaming, by age, December 2015

Most people are using multiple streaming services
Figure 38: Repertoire of music streaming services, December 2015

The computer is still the primary device for streaming music
Figure 39: Devices for streaming music, December 2015

Source: Lightspeed GMI/Mintel

A fifth are interested in a time-based payment option
Figure 41: Features on music streaming, December 2015

Younger people are more interested in personalised recommendations

More men would like a genre-specific service
Figure 42: Interest in a streaming service that focuses on one genre of music, by gender, December 2015

Videos of performances are a welcome addition

Limited interest in non-music-related content
Figure 43: Content on music streaming, December 2015

Men and women interested in different content

Over three quarters use YouTube
Figure 44: Free video streaming, December 2015

Netflix is used by nearly a third of video streamers
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Figure 45: Paid-for video streaming, December 2015

Most video streamers use multiple services
Figure 46: Repertoire of video streaming services, December 2015

People are most likely to stream video via a computer
Figure 47: Devices for video streaming, December 2105

NOW TV is more likely to be viewed on a mobile device
Figure 48: Devices used to watch video streaming services, by paid-for video streaming service used, December 2015

Recent releases the main priority
Figure 49: Video streaming content, December 2015

Men want live sports
Figure 50: Video streaming content, any rank, by gender, December 2015

Over a quarter are interested in a tiered payment service based on hours
Figure 51: Video streaming features, December 2015
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Figure 52: Value of subscriptions within the UK music streaming market, 2015-20

Figure 53: Value of subscriptions within the UK video streaming market, 2015-20
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