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"The once high-flying tablet market has taken a tumble.
Sales growth, which stood at 52% in 2012, fell to less than
10% in 2013 and 2014, and then the market contracted in

2015 and 2016."
- Billy Hulkower, Senior Technology Analyst

This report looks at the following areas:

BUY THIS

Stagnating adoption RE PO RT NOW

Three quarters of owners acquired tablet in 2014-16
Apple, Samsung gain share
Tablets hemmed in by phablets, laptops VISIT:

store.mintel.com

Qualitative and quantitative work conducted for this Report include current ownership, interest in
owning multiple tablets, intent to purchase, how tablets are used, as well as how consumer tastes in
tablets are shifting. Substantial weight in both qualitative and quantitative studies is given to consumer CALL:
interest in the relatively new sector of hybrid laptop/tablets, as well as to how larger screen tablets EMEA
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Figure 11: Receipt of tablet as a gift, by gender and age, July 2016

One in five parents bought tablet for child
Figure 12: Purchase of tablets for children to use, by selected demographics, July 2016
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Tablets sandwiched between phone and laptop
In their own words:
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Figure 13: Preference for laptops and phones above tablets, by age July 2016
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Figure 14: Unit sales of tablets, smartphones, and laptops, 2011-16
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Price points a problem

Ownership and Intent to Purchase

Adoption no longer engine of growth
Figure 19: Tablet ownership, April 2013 - July 2016

Groups most likely to own most likely to buy
Figure 20: Tablet ownership and intent to purchase, by Hispanic origin, July 2016
Figure 21: Tablet ownership and intent to purchase, by gender and age, July 2016
Figure 22: Tablet ownership and intent to purchase, by parental status, July 2016

Dads top target
Figure 23: Intent to purchase, - CHAID - Tree output, July 2016

Price Paid

High-end historically niche arena
Figure 24: Amount spent on most recent tablet, July 2016

Hispanics spend more
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Figure 27: Amount spent on most recent tablet, by gender and age, July 2016

Selection Process

Limited research the norm
Figure 28: Factors in tablet selection, July 2016

High-end buyers note ads, visit stores
Figure 29: Factors in tablet selection, by amount spent on tablet, July 2016

Young men more open to persuasion
Figure 30: Factors in tablet selection, by gender and age, July 2016

Reasons to Upgrade

Speed, battery life, and storage top of mind
Figure 31: Reason for purchasing a new tablet, July 2016

Interest in hybrids, screen size shared across demographics
Figure 32: Reason for purchasing a new tablet, by selected demographics, July 2016
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