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"The cheese category has performed well in recent years,
boosted by consumer interest in natural foods, increased
snacking occasions, and the perception that natural cheese
can be part of a healthy diet. Natural cheese continues to
set the pace for the category. Further innovation in more
convenient forms and packaging could help cheese brands
capture more eating occasions."

- John Owen, Senior Food & Drink Analyst

This report looks at the following areas:

e Solid growth slows temporarily on dairy price fluctuations RE PO RT NOW
o Cheese consumption near universal

e Beyond sandwiches, a wide array of uses for natural cheese

This Report builds on the analysis presented in Mintel’s Cheese: Spotlight on Natural — US, November sto re.m | nte| .COm

2015 as well as Cheese - US, October 2014 and the October 2013, June 2012, October 2011, May
2010, May 2009, March 2007, April 2005, and February 2003 Reports of the same title.
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Cheese consumption near universal
Figure 18: Frequency of cheese consumption, by type, July 2016

Young adults eat cheese more frequently
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Figure 19: Frequency of natural cheese consumption, by age, July 2016
Figure 20: Frequency of processed cheese consumption, by age, July 2016
Hispanics eat natural and processed cheese more frequently
Figure 21: Frequency of natural cheese consumption, by race/Hispanic origin, July 2016

Figure 22: Frequency of processed cheese consumption, by race/Hispanic origin, July 2016

Cheese Use Occasions

Beyond sandwiches, a wide array of uses for natural cheese
Figure 23: Natural cheese use occasions, July 2016

Opportunity to promote use occasions among young adults
Figure 24: Natural cheese use occasions, by age, July 2016

Purchase Locations

Supermarkets remain top location for natural cheese purchases
Specialty retail mindset expands beyond specialty

Figure 25: Natural cheese purchase locations, July 2016

Younger adults gravitate to specialty stores
Figure 26: Natural cheese purchase locations, by age, July 2016

Purchase Considerations

Taste and price most likely to guide purchase decisions
Figure 27: Natural cheese purchase considerations, July 2016

Young adults more likely to focus on organic, protein content
Figure 28: Natural cheese purchase considerations, by age, July 2016

Country or region of origin important to higher-income shoppers
Figure 29: Natural cheese purchase considerations, by household income, July 2016

Purchase Behaviors

More consumers report purchasing more cheese
Figure 30: Natural cheese purchase behavior, July 2016

Higher-income consumers gravitate to premium cheese, greater variety
Figure 31: Natural cheese purchase behavior, by household income, July 2016

Attitudes toward Cheese

Overall positive health image boosts cheese
Figure 32: Attitudes toward cheese, July 2016

Creating a more engaging cheese shopping experience
Figure 33: Attitudes toward cheese, interest in flavors and information - Agree strongly, by age, July 2016

Appendix - Data Sources and Abbreviations

Data sources
Sales data

Fan chart forecast
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Appendix - Key Players

Figure 42: MULO sales of natural cheese, by leading companies and brands, rolling 52 weeks 2015 and 2016
Figure 43: MULO sales of processed cheese, by leading companies and brands, rolling 52 weeks 2015 and 2016

Figure 44: MULO sales of cream cheese/cheese spreads, by leading companies and brands, rolling 52 weeks 2015 and 2016
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