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"The non-alcoholic drink market has grown moderately
from 2010-15. As consumers look for healthy and

functional beverages that fit their lifestyles, categories with
traditionally high market penetration are losing share to

smaller, trending beverages that focus on nutritional
benefits and added function."

- Beth Bloom, Senior Food & Drink Analyst

This report looks at the following areas:

• Top categories struggle to grab consumer attention
• Rise in claims challenges labeling
• The majority of consumers pay attention to packaging elements

Innovation across the board features natural and high-quality ingredients and premiumization. The role
of packaging is clear, with the majority of consumers paying attention to package format and design,
and purchase drivers either directly related to (or being communicated through) packaging.

For the purposes of this Report, Mintel will cover trends in beverage package labeling and design in the
shelf-stable and refrigerated non-alcoholic US beverage industry. The Report includes insight into
consumer priorities regarding package characteristics, labeling, functionality, and design when
shopping in specific beverage categories. In addition, attitudes and behaviors regarding packaging
materials and recycling are discussed, particularly as they relate to themes applicable to the Report.

While the Report focuses on non-alcoholic beverages, some innovation examples feature alcoholic
beverages, as well as products in categories outside of beverage.

Value figures throughout this Report are at retail selling prices (rsp) excluding sales tax
unless otherwise stated.
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Figure 51: Statements related to environmentally friendly products and product quality, 2011-15

Appendix – Consumer

Report Price: £2466.89 | $3995.00 | €3133.71

Beverage Packaging Trends - US - June 2016

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/747792/
mailto:reports@mintel.com

	Beverage Packaging Trends - US - June 2016
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Beverage Purchase Factors
	Beverage Packaging Awareness
	Indicators of Quality
	Identifying Quality
	Communicating Nutrition
	Beverage Packaging Statements
	Appendix – Data Sources and Abbreviations
	Appendix – Market
	Appendix – Key Players
	Appendix – Consumer



