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"Consumers feel ambivalent toward technology. They are
both highly connected and concerned about the social
impact of this connectivity. As a result, companies are

caught in a balancing act that, on one hand, challenges
them to engage and entertain their targets. On the other,

brands must avoid overwhelming consumers with choices
and always-on connectivity."

- Bryant Harland, Technology Analyst

This report looks at the following areas:

• Key technology market segments saturated
• Consumers show mixed feelings toward technology

This report trends household and personal ownership for numerous technology products, including
televisions, computers, portable media hardware, and gaming hardware. Consumers’ overall attitudes
toward technology and the digital world are also explored in this report.
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