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“The RTD alcoholic beverage category has been buoyed of
late by the popularity of flavored malt beverages, as the

other segments (prepared spirits-based cocktails and wine
coolers) are firmly in the doldrums, with little opportunity

for growth in sight.”
– William Roberts, Jr., Senior Food and Drink

Analyst

This report looks at the following areas:

• The RTD alcoholic beverage category should draw inspiration from mixologists and
popular cocktails

• Flavor drives Millennial consumers
• RTDs should promote their convenience and premium qualities

The RTD (ready-to-drink) alcoholic beverage market in the US has been enjoying a boon in recent
years, fueled largely by the growth in flavored malt beverages. The next several years should see that
segment continue to propel the category to new sales heights, levels unseen since the flavored
alcoholic beverage and alcopops fad in the early 2000s.

The category’s other two segments (wine coolers and spirits-based prepared cocktails) will provide
something of a drag to the overall growth, with each segment seeing sales drops in all but the best-
case scenarios.
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Familiar libations add to RTD introductions

Variety packs provide opportunity to sample RTDs

International launches draw inspiration from traditional mixed drinks
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Interest in RTDs among non-RTD drinkers

Few non-RTD drinkers express an interest in trying the beverages
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All generations open to trying RTDs from unfamiliar brands
Figure 42: Flavors/brands of RTD alcoholic beverages – Any agree, by generations, September 2014

Almost six in 10 of households with children note RTDs help them control calories when drinking
Figure 43: Flavors/brands of RTD alcoholic beverages – Any agree, by presence of children in household, September 2014
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Taste compels more than half of consumers to purchase RTD alcoholic beverages
Figure 44: Why consumers choose RTD alcoholic beverages, by gender, September 2014
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Variety resonates most strongly among households with children
Figure 46: Why consumers choose RTD alcoholic beverages, by presence of children in household, September 2014
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Flavor, brand inform most Hispanic RTD alcohol purchases
Figure 47: Attributes of RTD alcoholic beverages, by race/Hispanic origin, September 2014

Friends/family/co-workers impact Hispanic purchases of RTD alcoholic beverages
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RTD variety resonates particularly with Hispanic consumers
Figure 49: Why consumers choose RTD alcoholic beverages, by race/Hispanic origin, September 2014

Nearly two thirds of Hispanics would like savory RTDs
Figure 50: Flavors/brands of RTD alcoholic beverages – Any agree, by race/Hispanic origin, September 2014

Hispanics most likely interested in a can form of Long Island Iced Tea

The Consumer – Flavors and RTD Alcoholic Beverages

The Consumer – Factors Impacting RTD Alcohol Purchase

Race and Hispanic Origin
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Figure 51: Formats for cocktails, by race/Hispanic origin, September 2014

Bottled Sangria resonates most strongly with Hispanic consumers
Figure 52: Formats for cocktails, by race/Hispanic origin, September 2014
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Figure 70: Attributes of RTD alcoholic beverages, by generations, September 2014
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Figure 75: Why consumers choose RTD alcoholic beverages, by age, September 2014
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Appendix – Other Useful Consumer Tables
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Figure 85: Attributes of RTD alcoholic beverages, by census regions – Divisions, September 2014

Figure 86: Attributes of RTD alcoholic beverages, by area, September 2014

Flavors/brands of RTD alcoholic beverages
Figure 87: Flavors of RTD alcoholic beverages – Any agree, by household income, September 2014

Figure 88: Flavors of RTD alcoholic beverages – Any agree, by presence of children in household, September 2014
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Figure 97: Flavors/brands of RTD alcoholic beverages – Any agree, by gender, September 2014

Figure 98: Flavors/brands of RTD alcoholic beverages – Any agree, by gender, September 2014

Formats for cocktails
Figure 99: Formats for cocktails, September 2014
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Race/Hispanic Origin
Figure 109: Interest in RTDs among non-RTD drinkers, by race/Hispanic origin, September 2014

Figure 110: Attributes of RTD alcoholic beverages, by race/Hispanic origin, September 2014

Appendix – Trade Associations
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