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“While manufacturers have reformulated their cereal

recipes over the years, only three in 10 users think cold

il breakfast cereals are healthier than they used to be. This
may reflect companies being wary of a consumer backlash
against any changes to the taste profile of their products.”
— Emma Clifford, Senior Food Analyst
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Innovation can attract more young people to the porridge market
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Breakfast cereals are the cornerstone of the breakfast occasion in the UK — the meal commonly touted
as the most important of the day. CALL
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cereal segment. Intensifying competition from alternative breakfast options — particularly those which
have successfully tapped the on-the-go trend in the food industry — has eroded sales. Health concerns
have also dampened demand for these products. The escalating sugar debate in 2014 likely to have Brazil
had the biggest impact on flavoured cereals given that almost half of adults deem these products to be 0800 095 9094

too high in sugar.

Meanwhile, the value of the hot cereals market has soared in recent years. This is largely thanks to the Americas
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of convenience and in particular the popularity of “deskfast”.
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Figure 51: Best- and worst-case forecasts for the UK hot cereals market, by value, 2014-19
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