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“If manufacturers and retailers remain patient, it could be
worth them putting up with tough market conditions for
another 12-18 months, by which time 4K content is
expected to become more readily available.”

— Paul Davies, Senior Leisure and Technology
Analyst

This report looks at the following areas:

= In light of the lack of 4K content, how can brands drive sales of Ultra HD TVs? REPORT NOW
< Will young consumers discard their televisions as viewing moves online?

The popularity of online streaming has seen younger consumers become detached from the television, V I S l T:

but not necessarily out of their own choice. Many admit that watching programmes or films on store.mi nte| .Ccom

secondary devices such as laptops and tablets is a compromise, and therefore their viewing is likely to

return to the larger screen as more consumers acquire smart TVs (which are now becoming a

commodity product in this market). CALL
EMEA

With smart TVs no longer commanding a premium price, manufacturers will be desperately hoping that +44 (O) 20 7606 4533
Ultra HD 4K TVs inject much-needed value into the market. However, the challenges surrounding UK
broadcast and broadband infrastructure are limiting the reach of the 4K content, and as a result most
consumers are likely to wait before upgrading to the latest picture quality. Brazil

0800 095 9094

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 21: Volume forecast of UK television sales, 2009-19

Forecast methodology
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Figure 24: Share of television volume sales, by smart technology, 2012-14
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Figure 27: LG’s 77” curved OLED TV, unveiled at the IFA exhibition in September 2014
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Figure 31: Sony’s S9 curved Ultra HD 4K TV, launched 2014

Financial performance
Figure 32: Key financials for Sony Corporation and consolidated subsidiaries, 2012/13 and 2013/14

Strategy

Brand Communication and Promotion

Key points

Adspend steadies in preparation for Ultra HD launch
Figure 33: Advertising expenditure on televisions, 2010-13

Samsung ahead of the curve

The Consumer — TVs in the Home

Key points
Smart TVs now in a quarter of homes...
Figure 34: Household ownership of televisions, by television type, August 2014
...but 3D lags behind
The financial divide — tighter budgets have restricted the reach of smart and 3DTVs

Figure 35: Household ownership of televisions, by financial situation, August 2014

More than a third still have three or more sets at home
Figure 36: Number of televisions in the home, June 2013 and August 2014

Smart TVs yet to establish a presence in secondary rooms
Figure 37: Household ownership of televisions, by room, August 2014

The Consumer — Online Viewing

Key points
Smart TVs will transform online viewing patterns

Figure 38: Devices used to watch TV programmes and films via stream or download, August 2014

Millennials — a generation divorced from linear TV
Figure 39: Devices used to watch TV programmes and films via stream or download, by age, August 2014

A quarter of online viewers switch to secondary devices due to lack of direct access
Figure 40: Attitudes towards online viewing and televisions in the home, August 2014

The Consumer — Purchasing Influences

Key points

Picture quality is still key for consumers
Figure 41: Purchasing influences, August 2014

Demonstrating the cost saving of A+ energy-rated TVs would interest over-65s
Figure 42: Purchasing influences, by age, August 2014

Trade in 1080p for 4K campaign could spark interest

The Consumer — 4K TVs

Key points

Two fifths of TV owners interested in upgrading to 4K
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Figure 43: Ownership and interest in Ultra HD 4K TVs, August 2014

Half of parents interested in acquiring 4K TVs
Figure 44: Interest in Ultra HD 4K TVs, by parental status, August 2014

Ultra HD adoption will be dependent on compatible content
Figure 45: Attitudes towards 4K TVs, August 2014

Men more engaged, but still unlikely to upgrade purely for 4K
Figure 46: Attitudes towards 4K TVs, by gender, August 2014

Appendix — Market Size and Forecast

Figure 47: Best- and worst-case value forecast of UK television sales, 2014-19

Figure 48: Best- and worst-case volume forecast of UK television sales, 2014-19
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