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“Further integrating mobile into the cinema experience
presents many opportunities for operators, including
improving the efficiency of booking systems, boosting
additional purchases and creating targeted marketing
campaigns.”

— Rebecca McGrath, Research Analyst

This report looks at the following areas:

BUY THIS

= How cinemas can utilise mobile REPO RT NOW
= Building on the success of event cinema
Cinemas have had a difficult 2014, following on from a poor 2013, as a ‘perfect storm’ of factors V I S l T:
significantly impacted admissions. These factors included a weak film slate, with few successful store. mintel .Ccom
blockbusters or family movies, the football World Cup and the hot summer weather.
While the industry perception is that the poor performance of the last two years is not a result of CALL
structural concerns, operators face many challenges going forward including the improvements in home EMEA
cinema, in terms of screen and sound quality, and the popularity of streaming services such as Netflix. +44 (O) 20 7606 4533
Operators need to innovate in terms of pricing, content and mobile services in order to prevent being
left behind by consumers in favour of other entertainment options.

Brazil
This report examines the current status of the market and looks at the major operators, as well as 0800 095 9094

investigating consumer behaviour and attitudes, and assesses which improvements or innovations
would appeal to cinema-goers.
Americas
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Recent activity
Vue Entertainment Holdings (UK) Limited

Background
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Financial performance
Figure 35: Financial performance of Vue Entertainment Holdings (UK) Limited, 2012 and 2013
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Over a quarter visited an Odeon, Cineworld or Vue cinema
Figure 43: Cinemas visited, August 2014
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At venue remains most popular booking method
Figure 44: Booking method, August 2014

Around a third used a discount offer
Figure 45: Use of discount offer, August 2014

Few purchase premium seating
Figure 46: Purchase of premium seating, August 2014

2D films still dominate
Figure 47: Type of film watched, August 2014

Over half buy food/drink at the cinema
Figure 48: Purchase of food and drink at cinema, August 2014

But over a third bring food/drink from outside the cinema
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Figure 49: Outside food and drink brought to cinema, August 2014

The Consumer — Purchasing Additions
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A larger seat is the favourite additional feature
Figure 50: Willingness to pay for additional features, August 2014

Younger generations more willing to pay for additions
Figure 51: Willingness to pay for additional features, by age, August 2014

Young men would pay more for a bar

The Consumer — Interest in Event Cinema

Key points

A live pop/rock concert has most interest
Figure 52: Interest in event cinema, August 2014

Figure 53: Interest in event cinema, August 2014 (continued)

Half of 16-24s have an interest in watching an initial broadcast of a TV show
Figure 54: Interest in event cinema, television broadcasts, by age, August 2014

The Consumer — Attitudes towards Cinemas

Key points
Consumers in favour of variable pricing
Figure 55: Attitudes towards cinemas, August 2014
People want more than popcorn
Shorter films to fit around work schedules

Figure 56: Interest in shorter films at the cinema, by current working situation, August 2014

Consumers feel they can just stay at home
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