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What is this report about?

As the UK moves back towards economic recovery after the downturn, Mintel looks at how the
online marketplace is changing, analysing the sites UK internet users browse and use to shop.
In many ways, this is likely to be invigorated by the new ‘must have’ gadgets that have recently
launched on the market, including Apple’s iPad and iPhone 4G. This report will assess the
potential demand for these more advanced, but expensive gadgets, and evaluate how these
will affect the way internet users surf and shop on the move.

What have we found out?

o PS3 and Xbox 360 ownership has stagnated, standing at 11% and
19% respectively. However, both are expected to launch motion control
systems (Move and Kinect) in the run-up to Christmas 2010, which will
boost ownership.

o The range of gadgets owned directly influencing the likelihood of internet
users doing everything from streaming video to banking online. This is
partly because the heaviest gadget owners are more likely to be younger
(29% of 15-24-year-olds own ten or more devices).

e The Apple iPhone 4G is likely to have a halo effect on consumer demand
for smartphones, ownership of which currently stands at 25% of internet
users. An additional benefit is that it will force rivals to cut prices and
innovate faster.

e The most technologically sophisticated segment of internet users — the
young — were the least likely to have shopped from eight or more sites
in the last three months. This is partly due to increasing penetration of
broadband access amongst older consumers.

e Auction sites are dominated by eBay, which attracted 22.7 million unique
internet users in April 2010. However, new social shopping initiatives, such
as Shoply, could provide a viable alternative, leveraging the high amounts
of traffic on sites such as Facebook.

o Research for this quarter showed that ownership of HD-ready televisions
has not increased compared to the previous quarter (currently 53% of
internet users). This comes despite the World Cup, which has traditionally
been seen as a boost for new TV sales.
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