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December 2021

Health Supplements - China

“Health supplements are forecast to continue their
strong sales growth in 2021 thanks to relaxing policies
on formats and changes in supplement users’ age
structure. Opportunity for growth lies in brands
highlighting naturalness, which resonates with
consumers’ post-COVID-19 health needs for credible
natural ingredients. Beauty-enhancing functions
warrant further exploration, aligning ...
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Baby Supplementary Foods -
China

“The baby supplementary food market will witness
growth in market value and volume despite the
continuous decline in new births. Positioning packaged
baby food as shortcut for home-cooked meals and
providing specific health benefits rather than being
multifunctional would help companies gain market
share, given that Mintel predicts the market ...
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October 2021

Infant Milk Formula - China

“Although the decline of new births is hard to reverse,
IMF brands still have chances to secure revenue with
premium product innovations in the growing-up milk
formula sector in particular, with a focus on upgraded
nutrition compositions targeting specific health
functions such as gut-friendliness, body development
and sleep benefits. "Personalised ...
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September 2021

Nutrition Knowledge - China

“Consumers’ demand for nutrition will evolve to
become ‘smarter’. At the same time, awareness of
getting nutrient-rich food into the body will be as
important as the need to cut potentially unhealthy
ingredients (eg sugar). As a result, future opportunities
for nutrition-related market players include finding
feasible methods to make ...

August 2021

Gut Health Management - China

“Gut health will evolve to be more than simply
preventing physical health issues from happening in
consumers’ current life stage. For mass market

The Fitness Consumer - China

“Consumers prefer buying various products to follow an
active lifestyle over paying for fitness-related services.
‘Sports nutrition’ and ‘self-confidence’ are key words to
capture spending interest when marketing fitness-
related products. Sports nutrition values inspire
common beverage types such as fruit and vegetable juice
to innovate and upgrade. A supportive fitness ...
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consumers, especially the early middle-aged, they will
have a long-term goal to achieve healthy ageing. For gut
issue sufferers, this will include leading a better lifestyle
but ...
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June 2021

Managing Emotional Wellbeing -
China

“Not only buoyed by the fear of COVID-19, but also
facing increasingly stressful surroundings, stress and
tiredness continue to become the most commonly
occurred emotional issues. As a result, consumers are
showing notable future interests in practising
meditation and seeking sensory stimulations through
scent-care. As using comfort food to adjust ...
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Trends in Health & Wellness -
China

“Consumers are increasingly paying attention to their
health, physically, mentally and socially. They are more
aware of being overweight, are seeking “effortless”
solutions to help them adopt healthy living habits, and
are more conscious of prioritising time with family and
friends as an important action to improve emotional
health. With ...
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Health Tech - China

“Health technology is gaining traction as consumers
encounter new health concerns, aging problems, and
heightened emotional stressors. Middle-aged people are
focusing on managing health risks while young people
are looking for gamified features in health technology.
Health technology’s future opportunities lie in delivering
tools with consumer-centric practical functions, meeting
the ...
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