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Online Literature - China

"The online literature market has become a mature mass
entertainment and sees slower user growth and high
penetration. Looking ahead, maintaining users and
motivating active usage will be more important than
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recruiting new users. Players need to clarify how
different advertising efforts can play a role in user
recruitment, retention ...

December 2021
Night Life - China

Nightlife sees two emerging trends in out-of-home
leisure. Consumers are investing time in fitness and
personal learning at night. Cultural activities, a classic
choice for non-workdays, are now also enjoyed on
workday nights. For home nightlife, home fragrance,
comfort food, and alcohol can capture growth potential
by leveraging the mood-lifting ...
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Winter Holidays - China

“Skiing and all-inclusive resorts are opportunities to
watch in winter holidays. Skiing can better respond to
consumer needs by featuring group activities instead of
solo ones. Skiing also needs a tailored marketing mix, as
different consumer groups have differing takes on its
perception of being challenging. All-inclusive resorts can
improve ...
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Theme Parks - China

“Consumers visit theme parks to satisfy different needs,
with entertainment and family bonding being the
popular ones. Beyond these, nature immersion is an
important motivation to visit parks but it is yet
underdeveloped. Nature elements can help parks
redefine “seasonal” events and can be married with
culture marketing.”
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Family Holidays - China

“The family holiday segment is not low-hanging fruit
because market competition is escalating. Harvesting
growth in this segment calls for a more sophisticated
marketing mix design. Family bonding and relaxation
will be key motivators for family holidaymakers.
Interactive learning activities will evolve into a new and
important element when developing ...
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Holiday Trends - China

“Nature will be a key driver to capture holiday
consumption during weekends because consumers crave
being close to nature in their leisure time after
COVID-19.

Price-quality balance and responsible consumption can
motivate holiday participation. Affordability has become
more important to encourage purchasing among Gen-
Zers. Activities inspired by responsible consumption can

February 2021

Self-guided Auto Tours - China

“Self-drive tours will continue to fuel the travel market’s
recovery. Long-haul self-driving is a pillar of traveller
volume growth. The most enthusiastic consumers
demonstrate sophisticated expectations for self-drive
tours. Managing emotional wellbeing is their major
motivation for participation. There is an opportunity to
target solo self-drive consumers, an emerging but ...
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