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Sauces and Seasonings - China

“The category is experiencing steady growth and
improved in concentration. Category’s future lies in
expanding household consumption as well as creating
more BFY products. Consumers’ rising health
consciousness is not only reflected in their sensitivity to
ingredients, but also embodied in their changing
cooking habits. Optimistic penetration of exotic sauces

Health Supplements - China

“Continuously rising awareness of disease prevention
and the expanding ageing population will ensure the
future growth of the health supplements market, but
consumers’ concerns about reliability and effectiveness
of health supplements are the biggest obstacles to
brands’ further growth. It’s important to provide various
communication channels and build deeper relationships

Purchasing Food And Drink For
Children - China

“The shrinking child population and the growing issue
of childhood obesity in China is pressuring brands and
companies to help parents with premiumised food and
drink which accentuates naturalness, nutrient-dense,
and functionality in weight management. Meanwhile,
long-beloved ‘unhealthy’ food and drinks could still
preserve their market share by incorporating superfoods
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Nuts and Seeds - China

“The slowing down of the nuts and seeds market should
not be interpreted as saturation; instead, the
opportunities for further stimulating growth lie in
making nuts and seeds more compatible with other food
and drink categories as ingredients and even bases. BFY
nuts and seeds is another opportunity as they ...
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Yogurt - China

“Generally speaking, consumers in China regard yogurt
more as a functional food. Although ambient yogurt is
growing faster, it faces the dilemma of finding a suitable
positioning, as consumers will realise its limitations in
terms of functionality; as for chilled yogurt, to
distinguish from ambient yogurt, a high added-value
image ...

Gifting Foods - China

Nutrition for Pregnancy - China

“The market potential of pregnancy nutrition is
promising. The concept of a more balanced and
scientific approach to nutritional intake has provided
the foundation for segment growth. The pregnancy
nutrition market has seen the entry of multiple new
players, including infant milk brands and dairy
enterprises. Cultivating consumers’ trust in ...
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“Premium fruit, nuts, and dairy drinks have gained
popularity in the gifting food/drink industry. There are
fewer buyers choosing nuts and yogurt as gifts compared
to fruit and milk. One way of increasing purchase is
offering bundle deals of nuts and yogurt. In addition,
nuts businesses could target niche ...
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Chocolate Confectionery - China

“The Chinese chocolate market is benefiting from e-
commerce but still requires more innovation. The rising
price per retail unit has contributed to retail sales value
growth, and reflects the trend towards product
premiumisation and consumers’ increasing health
consciousness, which is creating higher demands on
chocolate quality. In order to cater ...
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Premiumisation In Food and
Drink - China

“The majority of Chinese consumers are prioritising a
healthier lifestyle by consuming quality food and drink
products. With an overall elevated financial capability,
consumers are actively seeking premium cues that can
fulfil their needs to improve health as well as satisfy
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Ready Meals - China

“Consumers evaluate the healthiness of ready meals
based more on intrinsic factors, such as nutrition and
ingredients; they also pay attention to labels. Upgrading
products leveraging these elements is a current trend.
Meanwhile, consumers are also paying attention to short
shelf life, so chilled ready meals may have a better ...
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Breakfast Foods - China

“With the fusion of retail and foodservice, the at-home
breakfast and out-of-home breakfast markets are
blurring and both are experiencing upgrade on all fronts
(eg supply chain, food safety). Looking ahead, the future
breakfast market will be further fragmented as more
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taste buds as they tend towards becoming value-driven
rather ...

May 2019

Baby Nutrition - China

“Although facing a declining birth rate, the total baby
nutrition market still maintains steady growth, mostly
driven by a strong desire to trade up. Just as parents are
sometimes struggling with contradictory opinions on
baby feeding, their determination to continue learning
and sharing relevant knowledge is also strong. Baby
food ...
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Plant-based Diet - China

“Consumers with growing health concerns are
embracing the power of plants, and while they hold
positive perceptions towards plant-based food and
drink, they will lean towards diets that are curated to
Chinese palates. The demand for more diverse offerings
in premiumised plant-based food and drink provides a
healthy market outlook ...
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players are entering; the competition is no longer
limited ...
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Attitudes towards Light Meals -
China

“The rise of light meals is the result of consumers’
growing awareness of the importance of having a
healthy diet. To attract more consumers, a light meal
should contain nuts and seeds, fruit and coarse grains at
the same time, and be paired with nutritious and
functional soft drinks, such ...
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Biscuits, Crackers and Cookies -
China

“Even though consumers are still craving indulgence,
traditional biscuits can no longer meet the needs of new
generations of consumers. In a highly competitive
market with high product homogenity, biscuits
producers that can provide innovative formulations
while considering biscuits’ healthiness and freshness
could satisfy consumer needs.”

—Bella Li ...
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Over-55s' Eating Habits - China

“The growing senior segment in China has opened up
tremendous opportunities for companies to bring
innovative, quality foods and drinks that could help
seniors who are actively seeking solutions to improve
their health conditions build nutritious and balanced
diets. Products developed for health complications and
channelled through digital platforms could ...

Consumer Snacking Trends -
China

“As consumers today are concerned more on the
freshness of snacks, ‘short-shelf-life’ snacks have
entered the spotlight. Consumers who opt for this
attribute are actually seeking ‘all natural’ products, as
freshness usually means ‘no preservatives’. Innovation
in ‘short-shelf-life’ snacks now is concentrated on bakery
products, but as consumers’ pursuits for ...
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