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Hot Pot Dining - China

“Relentless innovation on hot pot menus seems no
longer sufficient to secure long-term prosperity. Efforts
to engage booming consumer groups such as pet owners
and to incorporate Chinese elements amid sizzling
national pride will become new approaches to
differentiate, along with the rise of regional hot pot and
the premiumisation ...
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Menu Insights - Regional Cuisines
- China

“Sichuan, Cantonese and Hunan cuisines dominate the
domestic regional cuisine market while Japanese and
Korean are the leading popular foreign cuisines for
mainstream consumers in China. Despite the slow
change in preferences, authenticity is a common theme
consumers are looking for in their dining experiences,
suggesting it’s time for restaurants ...
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