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Packaged Bakery Foods (Growing
after COVID-19) - China

“The category of packaged bakery foods has kept steady
growth in recent years and will continue on an upward
trajectory in the coming years. Continuous flavour
innovation and texture experimentation are shaping
market dynamics, which are the major driving force of
category growth. The market landscape is competitive,
and brands ...
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Plant-based Diets (Incl Impact of
COVID-19) - China
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“Plant-based food and drink products benefit from
consumers’ positive perceptions of their cleanness and
freshness through bold on-packaging claims. The urge to
improve health and wellness after the COVID-19
outbreak, along with the curiosity for mouth-watering
innovations, present opportunities for prime ingredients
in plant-protein drinks and the introduction of
innovative ...
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Milk and Dairy Beverages (Incl
Impact of COVID-19) - China

“The growth rate of the milk and dairy beverages market
has slowed in recent years but will likely continue at a
low and steady rate. In addition to the supply chain
reforms currently underway, such as integration of
upstream suppliers or establishing data-centric logistics
systems, products will include additional upgrades ...

Meat Snacks (Incl Impact of
COVID-19) - China

“Rising willingness to healthy eating and demand in
immunity improvement after the outbreak of COVID-19
will result in special attention to nutrition when making
purchase decision for meat snacks. Communication on
upgrades in processing technique and ingredients
sourcing will be the key for brands to strengthen the role
of meat ...
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