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Connectivity in Auto - China

“Although most car manufacturers have invested much
in their independent in-car systems, most consumers
use mobile-to-car connectivity instead to avoid extra
data spending. Low equipped rate of advanced function
is another reason that independent in-car systems are
easily substituted by mobile phones. However,
consumers have high expectations for future in-car ...
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October 2019

Attitudes towards KOLs - China

“With the rapid growth of social media influencers and
development of MCN agencies, the KOL industry is
going through a professionalization process and the
KOL industry and market will be more competitive. The
diversification of KOLs and social media followers will
push the fragmentation of the KOL market but it ...
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Digital Trends - China

“The tech market has started to pay attention to better
communication with consumers and listening to their
needs. Using plain language to communicate with
consumers is the first step. And adapting to consumers’
more popular daily activities like online gaming, health
management and skincare could help brands to expand
the ...
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