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December 2019

On-premise Coffee Consumption -
China

“Consumers consider that coffee beans from a famous
region/category are essential for making an ideal coffee.
Besides simply saying the region/category name,
businesses could introduce the coffee beans’ unique
intrinsic features from certain famous coffee regions.
Moreover, coffee houses could develop snacks/desserts
made of coffee extract and ...
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Consumer Dining Habits - China

“Premium restaurants, excluding hotpot restaurants, are
experiencing a slow or even negative growth. In order to
attract consumers to visit, businesses could consider
increasing good reviews and attaching cultural elements.
Moreover, 20-29s who are more likely to upgrade their
dining experience, value service more, so providing
thoughtful service is essential ...
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