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Pet Food - China

“The Chinese pet food market is rapidly growing, with
opportunities in wet staple food with functional claims
and an emphasis on the emotional connection through
pet snack interactions. As pets are considered family
members, their overall wellbeing and shared life
experiences with owners hold significant importance in
both product development ...
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Ice Cream - China

“On-premise ice cream innovations, such as gelato (a
special type of ice cream), as well as creative use of
regional ingredients, can inspire packaged ice cream
products following recovery of outdoor consumption
scenarios. In addition, with the evolving behaviour of
consuming ice cream throughout the year, developing
seasonal products to ...
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Yogurt - China

“As consumer awareness of probiotics is limited, direct
and simple communication can better covey benefits of
probiotics in chilled yogurt and establish its
irreplaceability. Frozen yogurt and the natural thickness
of strained yogurt can be new innovation directions to
redefine indulgence and sustain consumption interest,
while artificial sweeteners are next ...

reports.mintel.com



MINTEL

June 2023

Milk and Flavoured Milk - China

"Facing challenged 2022, white milk still got good
growth. Special sourced milk with richer nutrition
claims is gaining popularity. In the future, innovation
based on taste to pair with other food will be other
important demand in high-end market. Meanwhile,
flavoured milk should seize the chance that consumers’
perception is ...
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Senior Food and Drink Solutions -
China

“In the upcoming years, policies will have a big impact
on the lives of China's elderly. After COVID,
immunological support will continue to be a top priority
for seniors. Helping senior people learn how to adjust
physically and mentally to work up to the age of 65 will
inevitably ...
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Instant Foods - China

“The fading of the pandemic has slowed down the
growth of the instant food sector. Faced with increasing
internal and external competition, brands need to
showcase unique selling points by upgrading the taste
and nutrition of products to attract consumers who are
more price-sensitive after the pandemic.”
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Ready Meals - China

“The ready meal industry is anticipated to continue
expanding steadily and to continue having a fragmented
competitive environment. With improved government
backing, talent quality, and investments in the
development of cold chain logistics, the entire industry
will be upgraded. Brands should provide a greater sense
of freshness, a wider variety ...
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Purchasing Food and Drink for
Children - China
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Plant-based Food - China

“Considering the meat substitute positioning of plant-
based meat is predominant, simulation of real meat is
worthy of being prioritised. However, for sustainable
development of this category, new positioning, for
example as a vegetable supplement, highlights a growth
opportunity under homogenised competition through
the integration of plant-based meat into mainstream
eating ...

Children's Nutrition - China

“The newest dietary guidelines for children are more
specific than before, which will benefit parents with a
more straightforward guide to feeding children.
Companies and brands should adopt this change with
innovations and marketing messages to support parents.
They should focus on expanding the occasions for
hydration and education on ...

Meat Snacks - China

“The segment is facing slowed-down growth prospect.
To spur new growth momentum, brands are
recommended to invest in organic claims for
premiumisation and to highlight low fat content to
advertise plant-based meat snacks. In addition, meat
snack gift sets can also be launched to target multi-
generation families who have strong ...

“The Dietary Guidelines for Chinese School-aged
children and the drop in the birth rate set both
opportunity and challenge for this market. Currently,
brands should adapt accordingly and quickly, and echo
parents’ expectations in functional and free-from claims.
In the future, brands should rethink the target group as
the family ...
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Consumer Snacking Trends -
China

“The growth of the snack market in China shows no sign
of slowing down thanks to driving forces in both the
supply and demand sides. On the one hand, further
specification would aid brands in achieving their prime
goal of offering healthy and premiumised products. On
the other, consumers’ demand ...
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Food and Drink Gifting - China

“Uncertainty leads consumers to evaluate their gift-
giving spending. To stand out from the fierce traditional
festival gifting scenarios, daily caring scenarios
providing little blessings and self-gifting used to lift
mood can be opportunity for brands.”

Cooking and Baking Habits -
China - 2023
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Sugar Confectionery - China -
2023
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Baby Nutrition - China - 2023
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