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Hotels - China

“China’s hotel volume started to shrink in 2018 due to
the scale enlargement of individual hotels, and has been
hugely impacted by the COVID pandemic, with a great
number of small-to-medium hotels closing down while
the growing number of mid-scale hotels led the market
recovery trend. Hotels are advised to ...
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Holiday Trends - China

“The holiday market’s recovery is suppressed due to the
massive COVID resurgence in the first half-year of 2022.
However, we see positive trends in consumers’
willingness and budgets for travel, especially among
households with pets, children and high-income women
aged 30-39. Consumers are motivated by themed short-
haul or local travel ...
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Marketing to Young Travellers -
China

“Young consumers aged 18-39 will be the driving force
in the recovery of the holiday market — especially the
long-haul and outbound — when the pandemic is under
control and travel restrictions are relaxed. For the young
18-24s, camping is more of a budget leisure choice to
enjoy nature which ...
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Leisure Time of Young Families -
China

Seniors' Leisure Time - China

“The market shows great potential for brands in fitness,
online community and travelling. Innovative business
models need to keep up with the emerging seniors
seeking high-quality leisure life where both treats and
self-esteem needs can be fulfilled. At the same time, the
market is being tested by the unpredictable closures ...
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“Indoor gardening is a white space for brands in the
leisure market to exploit. Parents — especially those
living in tier 1 cities — who have busy schedules and
limited options for natural outings can explore
opportunities to embrace nature while bonding with
their children at home or visiting other ...
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The Outdoor Consumer - China
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