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Snacking Consumption Habits -
Brazil

“After a year since the beginning of the COVID-19
pandemic, many Brazilians have been experiencing
impacts on physical and mental health. This has
motivated them to consume healthier snacks as a way to
take care of their physical health and also to consume
indulgent snacks that provide stress relief and ...

Desserts & Sweets Consumption
Habits - Brazil

“Due to the COVID-19 pandemic, a little more than a
third of Brazilians have started eating sweets and
desserts less frequently, driven by health concerns,
household income reduction and the impossibility of
visiting foodservice outlets. On the other hand, eating
sweets and desserts has become a way of dealing with ...

Food & Beverage Retailing - Brazil

“Despite being one of the few categories that have had
significant growth during the COVID-19 pandemic, food
and beverage retailers have faced several challenges
during this period to adapt to new consumer demands
for safety, hygiene, convenience and affordable prices.
In the coming years, the tendency is for these demands
...

Foodservice - Brazil

“Due to the challenges imposed by the COVID-19
pandemic, the foodservice industry needed, and still
needs, to reinvent itself. In addition to a quick
adaptation to delivery services and to new consumer
routines, the category also needs to deal with tighter
household budgets. Making sure its processes meet
expectations regarding ...

Food - Brazil
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