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Western Spirits - China

“Chinese consumers’ interest in Western spirits is
increasing driven by fast developing economic status
and aspirations for a trendy lifestyle. This brings
opportunities for companies and brands to encourage
consumption by making Western spirits less mysterious
and more easily approachable, especially among the
younger generation who are curious and ready ...
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Sports and Energy Drinks - China

“The rate of value growth slowed for both sports and
energy drinks in 2019, with COVID-19’s impact then
resulting in sales declines. The market will recover
slowly but brands need to provide more value added
when faced with increasing pressure from adjacent
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Beer - China

“A slight pickup in retail volume is attributed to
COVID-19, which has bred in-home beer drinking.
However, the market’s long-term growth will be driven
by premiumisation and the good news is that consumers
are willing to splurge on beer made from quality malt
and hops. In addition to product upgrades ...
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categories. Brands can increase market education to tie
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Sparkling Drinks - China

“Sparkling beverages have proven their popularity
through the surge in sales of sparkling water, and their
wide range of application will allow extension into other
drinks categories. The shrinking population of key
younger consumers and enduring concerns around
sugar pose challenges for CSDs going forward. With
low/no/reduced (L ...
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Tea Drinks (Incl Impact of
COVID-19) - China

“The growth rate of the RTD tea drinks market has
slowed in recent years under pressure from other drinks
categories (such as RTD coffee), however the market has
kept expanding at a steady pace. Premium teabags
characterised by whole tea leaves, added functional
herbs or botanicals have become attractive to ...

Plant-based Diets (Incl Impact of
COVID-19) - China

“Plant-based food and drink products benefit from
consumers’ positive perceptions of their cleanness and
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freshness through bold on-packaging claims. The urge to
improve health and wellness after the COVID-19
outbreak, along with the curiosity for mouth-watering
innovations, present opportunities for prime ingredients
in plant-protein drinks and the introduction of
innovative ...
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Milk and Dairy Beverages (Incl
Impact of COVID-19) - China

“The growth rate of the milk and dairy beverages market
has slowed in recent years but will likely continue at a
low and steady rate. In addition to the supply chain
reforms currently underway, such as integration of
upstream suppliers or establishing data-centric logistics
systems, products will include additional upgrades ...
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Beverage Blurring - China

“Hybrid formulations are on the rise, bringing together
ingredients, functional benefits, tastes and textures from
two or more traditional drinks categories, and
invigorating the non-alcoholic beverage market. With
the blurring innovation rooted in the primary categories
receiving positive feedback, opportunities for tasty,
healthy, and eye-catching features wait to be tapped ...
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Chilled Drinks - China

“Premiumisation trends in food and drinks bring great
market opportunities to chilled drinks. Inevitable
upgrades in cold chain transportation also clear the
issues of transportation and preservation. However, the
consumption demand for chilled drinks is mainly driven
by the pursuit of better taste. Brands need to use
attractive selling points ...
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