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Shopping for Household Cleaning
Products - China

“The COVID-19 dividend that boosted the market in
2020 has largely been spent. Though consumers’
awareness of cleaning remains high, household cleaning
brands need to act quickly and offer solutions that
balance cleaning and mildness to cater to evolving needs
in the post-COVID-19 era. And to avoid missing out on
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Laundry and Fabric Care - China

“In China’s laundry and fabric care market, consumers
focus more on laundry detergents compared to fabric
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care products. When doing the laundry, the majority of
Chinese consumers have cultivated the habit to separate
different fabrics and expect laundry products to provide
better protection and prolong the life of their clothes ...
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Dishwashing Products - China

“The dishwashing market saw strong growth during the
pandemic and safety related features are the key focus to
upgrade as consumers have become increasingly aware
of hygiene habits and wellbeing in daily life post the
COVID-19 outbreak. Consumers are willing to spend
more on products that reassure their safety concerns ...
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Air Care - China

“Air care needs to adapt to consumers’ changing
lifestyles and create new usage occasions to remain
relevant. While odour-removal air fresheners are almost
a thing of the past, there are opportunities to target bad
cooking smells and pet odours. Meanwhile, brands need
to educate consumers that odour is a source ...
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