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Menu Insights - Tea Houses 2H -
China

“Pressure to enlarge the consumer base and jack up unit
prices continues to mount, while the COVID-19
outbreak halted the dominant out-of-home
consumption in the first couple months of 2020.
Combined these factors have negatively impacted the tea
house business. In order to get ahead in this saturated
market, players ...
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On-premise Coffee Consumption -
China
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“The COVID-19 outbreak shored up retail coffee
products’ position in the market, posing competition for
fresh coffee. However, the fact that consumers are
becoming quality- and taste-driven gives players an
opportunity to serve coffee drinks with rich mouth-feel,
innovative flavours, formats and functional ingredients.
Additionally, dominant players can innovate around ...
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Menu Insights - Brunch and
Afternoon Tea - China

“Western-style brunch and afternoon tea have started
becoming viral in China as each meal occasion has
garnered an incidence of around 70%. However, the
high penetration rate doesn’t translate into a mature
market given that both meal occasions are loosely
defined. In order to stand out in the fierce market ...

Menu Insights - Tea Houses 1H -
China

“Escalating pressure to attract more consumers and
from price mark-ups has slowed China’s tea drinks
market in 2019. In addition, COVID-19 has also rocked
the market, since the outbreak has adversely impacted
consumers’ purchasing power and temporarily wiped
out a few consumption occasions. In order to weather
the outbreak, brands ...

Bakery Houses (Responding to
COVID-19) - China

“In the period prior to COVID-19, the focus of many
bakery house operators was to encourage trade up by
premiumising their ranges, largely through flavour
innovation. A key trend was in blurring sweet and
savoury ingredients, with a focus on adding a range of
herbs. However, as with all foodservice ...
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KERER (BHBEEESH) - China Hot Pot Dining (Incl Impact of
COVID-19) - China

“The hotpot market in China has seen some significant
developments pre-COVID-19. Among the most notable
include leading brands expanding their offerings into
lower-tier cities, consumers showing interest in
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Menu Insights - Regional Cuisines
- China

“Most types of regional instant noodles have not reached
the national market yet. Businesses could consider
targeting travel occasions, collaborating with KOLs, and
pushing their products on live streaming events to draw
more attention and promote more sales. In regional
cuisine restaurants, localisation needs to be about more
than just ...
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