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Age Management Products
(Responding to COVID-19) - China

“The large population of mature women means there are
opportunities to better serve women over 30. This
means brands can differentiate not only by
extraordinary product performance but also by
supporting mature women’s lifestyles and taking care of
their emotional needs. While young consumers,
especially the 18-24s, whose financial confidence ...
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Managing Skin Conditions
(Responding to COVID-19) - China

“Wearing a face mask outdoors has become a daily habit
for consumers after the outbreak. Mintel’s research has
shown that this has led to more skin issues such as dry/
itchy skin, on top of common skin conditions such as
acne and enlarged pores. This means an opportunity for
brands ...

Fragrances (Responding to
COVID-19) - China

“The dominance of big foreign brands in the Chinese
fragrance market will be challenged in the coming years.
With a growing appetite for rare and unusual scents,
today’s consumers are looking beyond big brands’
classic fragrances. In their perceptions, fragrances from
international well-known luxury brands are hardly
associated with positive ...
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Facial Masks (Responding to
COVID-19) - China

“Fierce competition in the facial masks market before
COVID-19 has resulted in increasing communication
costs and homogenisation. Opportunities now lie in
exploring innovations to tackle skin issues triggered by
new lifestyles (eg wearing face masks when in public)
after COVID-19 outbreak, premiumisation via anti-aging
facial masks targeting women aged above ...
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