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Connectivity in Auto - China

“Although most car manufacturers have invested much
in their independent in-car systems, most consumers
use mobile-to-car connectivity instead to avoid extra
data spending. Low equipped rate of advanced function
is another reason that independent in-car systems are
easily substituted by mobile phones. However,
consumers have high expectations for future in-car ...
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Attitudes towards KOLs - China

“With the rapid growth of social media influencers and
development of MCN agencies, the KOL industry is
going through a professionalization process and the
KOL industry and market will be more competitive. The
diversification of KOLs and social media followers will
push the fragmentation of the KOL market but it ...
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Digital Trends - China

“The tech market has started to pay attention to better
communication with consumers and listening to their
needs. Using plain language to communicate with
consumers is the first step. And adapting to consumers’
more popular daily activities like online gaming, health
management and skincare could help brands to expand
the ...
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Online Gaming - China E-sports - China

“The flourishing of e-sports games and live game
streaming has been accompanied by a rapid growth in
the fan base and now game lovers want an all-round
experience of this new emerging hobby. E-sports
stadiums and amateur e-sports tournaments are top
trends driving the market. E-sports fans and the
industry ...

“With the dominance of smartphones and mobile
gaming, easy-to-play games are the prevailing trend in
the mass market and are primed for further penetration
in lower tier cities and new internet users. PC gaming,
on the other hand, attracts more sophisticated gamers,
meaning developing games that offer more of a ...
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Digital Media Consumption
(News, E-books and Video) -
China

“The popularization of smartphones enables consumers
to enjoy online activities anytime, anywhere. With
online videos, online news and e-books universally
popular in China, the next step for the media industry
will be encouraging consumers to pay for digital content
and increasing penetration among new internet users.
Overall, the paid market ...
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Digital Trends - China

“Consumers might have a desire to switch off, but their
ownership and usage trends of digital products reveal
their increasing addiction to the online world. They are
passionately pursuing the upgraded and new functions
and are enthusiastic to be the decision-makers of
purchase. However, they are not so interested in ...
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Attitudes towards Emerging Tech
- China

Digital Advertising - China

“Both content and touchpoint are crucial for successful
digital advertising, as consumers don’t want to be fed
irrelevant information anymore. Native content will
continue to be of importance and lifestyle-positioning is
increasingly appealing. Meanwhile, advertisers need to
explore new touchpoints to engage consumers, from
traditional channels to new digital services ...
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“Emerging technologies are no longer unfamiliar to
consumers with the development of online information
channels and e-commerce. Consumers’ interests have
expanded from mature products like wireless earphones
to emerging technologies like VR, AR and AI. Besides
the basic requirement of efficiency improvement,
consumers also seek the emotional satisfaction of being

January 2019

Health Tech - China

“Chronic disease is a key focus in the health tech market.

Consumers’ strong desire for disease prevention has
stimulated interest in health data and indictors of
diseases and changed the ways they manage health
conditions. Consumers are also expecting more
advanced functions like data analysis, notification and
diagnosis.”
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