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Immunity Management After
COVID-19 - China

“While concerns over COVID-19 have increased
consumer interest in immune health focused products
and services, the credibility of many products is low. To
improve credible appeal, brands could use interactive
marketing via multiple channels and partner with
experts such as nutritionists, doctors or fitness coaches
to endorse and validate any ...

Plant-based Diets (Incl Impact of
COVID-19) - China

“Plant-based food and drink products benefit from
consumers’ positive perceptions of their cleanness and
freshness through bold on-packaging claims. The urge to
improve health and wellness after the COVID-19
outbreak, along with the curiosity for mouth-watering
innovations, present opportunities for prime ingredients
in plant-protein drinks and the introduction of
innovative ...

reports.mintel.com



