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Consumer Spending Sentiment -
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“The trend of a stable recovery of China’s economy
remains unchanged. Although the financial situation
and confidence of consumers has declined slightly in the
second half of the year, the impact of the coronavirus
outbreak is expected to be alleviating. As consumers
pursue a higher quality of life, self-enjoyment and ...
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Insurance - China

“The pandemic has greatly increased consumers’ health
awareness and their attention to insurance products.
China’s insurance market, especially life insurance,
continues to grow after the outbreak. First, policy
supervision has set out clear requirements for the
transformation of the insurance industry. Second,
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mature technology provides the necessary support for
the ...
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Consumer Spending Sentiment -
Hz1 - China

“Chinese consumers still have strong savings habits, and
at the same time, they are actively exploring new sources
of income. Making money from the emerging industry
like live streaming commerce is a good example.
Respondents’ confidence in the future, whether long-
term or short-term, has been significantly improved.
This shows that ...
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