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Attitudes Towards Prestige BPC
Products - China

Men's Grooming Routines - China

“Products that can easily uplift appearance or charisma
like hairstyling products and perfume still obtained
men’s majority affinity while leaving facial skincare
products with lower usage penetration and usage
frequency. But the continuous market cultivation and
accumulated skincare knowledge have gradually allowed
them to build up a habit of checking ...

Colour Cosmetics - Face - China

“Developing face makeup for sensitive skin by
addressing their skin issues can elevate the growth curve
of face colour cosmetics. Besides, primer products can
enhance their presence by upgrading skincare benefits,
and contouring products can gain larger audiences by
downgrading entry barriers.”

— Tina He, Research Analyst

Attitudes Towards Skin Tone
Management Products - China

“Despite tightened regulation of whitening efficacy
claims, skin tone management will still be an extremely
important functional pillar among all, given consumers’
strong need and diverse ways of problem-solving. On
the other hand, as competition around ingredients and
efficacies intensifies in the facial skincare sector, brands
will need to seek ...
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"Ultra safety is the foremost value of prestige skincare
brands, which must safeguard the on-going
advancement of efficacies. Domestic prestige brands can
leverage the locality (eg ingredients, concepts, visuals,
well-being programs) to compete with established
foreign players, focusing on promoting brand awareness
and consolidating product efficacies."
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Facial Masks - China

“To trigger trials for facial masks, brands need to deliver
a good story around the skin sensation of their products,
either by leveraging product texture and sheet materials
or by developing innovative product formats. Moreover,
sensitive skin consumers demonstrate great potential in
the facial mask category. Brands must consider their ...
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Oral Care - China

“Rising awareness of oral health propelled market
growth despite the pandemic, and will continue to drive
it in the future. Brands and manufacturers can expand
the usage of currently niche products through novel
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Age Management Products - China

“Consumers are adopting a variety of solutions to deal
with ageing, but facial skincare products remain the
most mainstream cure without much cannibalisation
from the usage of beauty devices and beauty
supplements. Still, upgrading on effective and non-
irritating ingredients to cater to different skin conditions
and innovations on product format ...
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flavours to increase revenue. Moreover, developing
professional products can win the affinity of more
knowledgeable consumers, such ...
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Haircare - China

“Consumers’ high willingness to invest in haircare and
their increasing awareness of scalp health will continue
to drive the development of China’s haircare market.
Brands can cater to consumer needs with prestige
offerings leveraging skincare ingredients and concepts.
Moreover, sensitive scalp care will become mainstream
and expand into more sub-categories ...

Beauty Retailing - China

“Despite tough challenges in 2022, the lifting of the
COVID-19 prevention and control policies will see
consumers purchasing more BPC products and
returning to physical stores. With spending sentiment
becoming less impulsive and more driven by quality and
experience, it will be important for both online and
offline channels to ...
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Hair Colourants and Styling
Products - China

“Although the pandemic has slowed down the growth of
the hair beauty market, consumers’ enthusiasm for hair
beauty will continue when life goes back to normal. At-
home hair colourant products will need to continue to
innovate on feasible solutions that leverage their merit
of convenience and flexibility to compete with ...
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