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July 2022

Attitudes towards Emerging
Culture - China

“Emerging cultures have the potential to strongly
influence consumers’ lifestyles and purchase decisions.
The strength of this influence is related to the
development level of the culture. To further cultivate the
culture, brands will need to make a continuous effort in
infrastructure building and service offerings to
strengthen engagement (eg ...
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Attitudes towards Sustainability -
China

“Consumers’ awareness of sustainability has been
improved rapidly in the past two years, and they are also
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Attitudes towards Uncertainties -
China

“An environment full of uncertainty has made people
pay more attention to mental health and home
environment, which are the hotspots for brands to
follow up. In addition, brands also need to provide more
reassurances to alleviate the stress caused by
uncertainty. For example, providing monitoring
functions to give back ...
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actively practicing sustainability in daily lives. Although
consumers’ eco-friendly doings are limited to “easy”
behaviours which have minimal impact to their
lifestyles, we believe that caring for own health as well as
preserving ...
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Fan Economy - China

“Today’s more sophisticated Chinese consumers are
seeking a deeper connection with brands beyond
products and are growing to become brand fans. The job
of brands is not only informing consumers of the latest
trends, but also providing a sense of companionship and
reflecting their values and personality. In response,
brands ...
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