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“Although the majority are still in a good financial
situation, uncertainties in the economy have rung alarm
bells. Consumers have become more conservative in
their financial outlook, and savings sentiment has also
gone up. Instead of being blindly driven by promotions,
more consumers are now buying what they need. When
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May 2019
Attitudes towards Credit - China

“Consumers’ relaxed mindset on borrowing and the
innovative internet credit products have fuelled the
credit consumption to a record high level. The
post-1990s generation outstripped the post-1980s to
become the generation with the biggest demand for
extra credit lines from the official banking system.
Lower tier cities residents’ strong spending ...
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Consumers and Retail Banking -
China

“The number of accounts held by consumers has been
steadily rising, with nearly every internet user in China
maintaining a deposit account. By contrast, the credit

card market still has plenty of room to grow as
consumers are becoming more open-mined towards
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Consumer Spending Priorities -
China

“Mintel has revealed that consumers’ current financial
situation and how they expect their finances to shape up
over the coming year are close to last year’s survey
results. This means that overall spending sentiment has
not been hit by the negativity in macro-economic
indicators.
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Consumer Attitudes towards
Housing Needs - China

“With government introduced guidelines to control
housing speculation and develop the rental market, in
2018, a small amount of pent up rigid demand for
housing has been released into house purchasing
market, but there was no rise in renting. The main
reason for this is that tenants have diverse and ...
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