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Car Purchasing Process - China

“After a temporary sluggishness in the second wave of
the pandemic, China’s passenger car market has
returned to steady growth, with NEV share growth being
particularly notable. The car owners’ trading-up demand
has not changed, and in addition to upgrading to better
configurations, brands and models, there is also an ...
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Car Aftermarket - China

“The steady expansion of China’s car aftermarket has
been driven by the growth in car ownership and the
increased cost per repair and maintenance of high-
priced cars. In comparison to the past, efficiency and
flexibility of service are now becoming the new focus in
aftersales service. Given the opaque prices ...
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Car Usage Habits - China

“Most car owners will connect their phone to the in-car
system to receive the best experience available at this
stage. In the high end new energy vehicle (NEV) sector,
the car networking ecosystem centred on in-car system
has burgeoned. Besides the smart experience brought by
the in-car system, car owners ...
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Lifestyles of Luxury Car Owners -
China

“New entrants have become the main driver of luxury
car sales volume growth and have rebuilt the
competitive landscape of the luxury car market. All
brands are stepping up their efforts on intelligence and
electrification. Compared to the past, luxury car owners
today are no longer satisfied with comfortable driving ...
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FEFFAEIEAN - China New Energy Cars & Smart Cars -
China

“HANRENNRBAR Tﬁﬁf&i’%ﬁ%ﬁ&ﬂ‘ﬁi?gx
zd]jj M m’%&li%imzﬂgiéﬁﬁ" EHE{{'%Q E‘?J{' “The environmental trend of NEVs is more recognized
SR ﬁ””WR*ﬁéﬁ E‘]D\ ﬁbtqf A _ﬁf_'_ A by users, while the interest of female car owners and
EE’__Z: WE:FEWH%%ETE?E ﬁﬁ@%i@{xgﬁ 2 2R A replacement car buyers in NEVs has increased
%ﬁiﬁ&ﬁ%twmﬁb Ezﬂﬁ?k/ WE*EE‘E Z E%E‘]EW significantly. Intelligence has become the winning key
\filﬂ;l‘gﬁﬁﬁ %ﬁﬁﬁﬁiﬁ’? ) ﬂu@‘ﬁé?@f% :'E‘%EE@ for NEV brands. Car users not only expect BEVs to
BRI, MARST/NRE) . SRARERIES | Glins feature a more high-tech appearance but also want ...

%%F&I\?Ei)m‘]ﬁﬂﬁ , E R ITESREEER S

"

- R¥% , BIRSHTm

May 2022

PBERMEEEISZE - China

reports.mintel.com



MINTEL

“FRERF R IMREBMEEIEER A ELIAT |, [T,
TR R T HRERFRGER KT, EhE
WRCAFREIR SRR IR IECHE | T3 A P AU A R,
HEMFEARBRNEE , ANEFEEI IR %
P ERERCERIR THRIRM A AR |, Mankg AT BT 5T
ARG KR FEA NS TR ENER K.
s, BRI B AERENIRE TP RGN T
THEN , AEBEARMBMERSE =R XEIEk. ~

- R®Fk , IRHHTID

March 2022

Car Marketing & Retailing - China

“Specialised automotive platforms remain the main
channel among car owners for car purchase-related
information, but new online channels, such as social
media and short video platforms, have been gradually
accepted, mainly by young consumers. Brand apps have
become an effective portal for brands to establish bonds
with car owners online ...
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Car Purchasing Process - China

"With the continuous rebound and growth of the
domestic macro economy in China, more consumers in
the auto market have had the chance to satisfy their
need to purchase another car or replace a car, leading to
a noticeable increase in the year-on-year growth of new
car sales volume. At ...
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