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Trends in Health & Wellness -
China

“Consumers are increasingly paying attention to their
health, physically, mentally and socially. They are more
aware of being overweight, are seeking “effortless”
solutions to help them adopt healthy living habits, and
are more conscious of prioritising time with family and
friends as an important action to improve emotional
health. With ...
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Marketing to Gen Z - China

“Gen Zers, raised in a diversified and digitally-connected
environment, have grown up to be a group of self-
confident consumers. Instead of following traditional
norms of success, they tend to live a flexible life path
with an inclusive mindset. Meanwhile, they are eager to
present their assertive nature by insisting a ...
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Holiday Trends - China

“Nature will be a key driver to capture holiday
consumption during weekends because consumers crave
being close to nature in their leisure time after
COVID-19.

Price-quality balance and responsible consumption can
motivate holiday participation. Affordability has become
more important to encourage purchasing among Gen-
Zers. Activities inspired by responsible consumption can

Attitudes towards Culture
Marketing - China

“Beyond the practical functions of products and services,
consumers are increasingly paying more attention to the
cultural values and novelty experiences conveyed by
brands in their pursuit of self-expression. Incorporating
Chinese elements is the most recent and remarkable
trend, associated with the rise of consumers’ national
pride and culture confidence ...
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Attitudes towards Home Design -
China

“Along with improving housing conditions, Chinese
consumers’ desire to achieve and express their ‘lifestyle’
through home design has never been higher. Beyond
basic functionalities, holistic wellbeing at home has
become a priority, especially in the wake of COVID-19.
From health-related smart devices and sustainable
materials, to home entertainment systems, consumers ...
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