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Lifestyles of Luxury Car Owners -
China

“With the electrification of the global automotive
industry, the luxury car market landscape is being

Car Aftermarket - China

“Different from the empiricism that was followed in the
past, standardisation and innovation are becoming new
focuses of aftermarket services now. In the age of
intelligence, standardisation is empowered by scientific
definitions, with intelligent equipment providing precise
data for car owners to identify car repair and
maintenance status, catering to ...

Car Usage Habits - China

“Unlike in the past when large cabin space, value for
money and powerful engines were top of mind, safety
and intelligence have become the key concepts for car
makers in shaping their brand image. Increased safety
awareness of consumers is not only demonstrated by an
increase in the demand for ...
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reshaped. With luxury car owners’ understanding of
NEVs and favourable policies, NEVs from premium
domestic brands are highly accepted by consumers. The
surveyed luxury car owners’ environmental awareness is
further enhanced, as most of them ...

July 2021

New Energy Cars - China

“Despite the auto market’s sales volume being impacted
by COVID-19, the NEV segment is growing. As the
government continues to launch favourable policies,
conventional car companies, new car manufacturers and
cross-category players are tapping into the NEV
category, trying to leverage developments in the
industry. NEV brand images are becoming ...
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Auto Influencers - China

“After the COVID-19 outbreak, automotive marketing
models underwent tremendous change. Marketing
formats such as live streaming were widely adopted by
brands to meet social distancing restrictions. As such,
more automotive KOLs have been emerging and become
active during this period. They are not only leveraging
mainstream social media, but also ...
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