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Consumers and Financial Advice -
UK

“The coronavirus pandemic has accelerated the
technological evolution of the UK advice market. As this
digital shift continues to gather momentum, advisers are
benefiting from more efficient and regular contact with
clients. Additionally, new opportunities are emerging to
attract new audiences, including those traditionally
under-served or hard to reach, through ...

Consumers and the Economic
Outlook - UK

“GDP grew by 1.0% in the final quarter of the year as the
economy bounced back more strongly than in expected
in December, following the dip in November caused by
the second lockdown of England and other lockdowns
and restrictions in various parts of the country. Despite
this slight ...

Consumers and Saving - UK

“Much of the extra saving during the pandemic has been
accidental, forced by the conditions rather than choice.
It is therefore understandable that many will be keen to
enjoy spending this money when the situation allows.
Cancelled plans, missed family occasions and significant
pent-up demand for more normal activities will ...
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