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Home Retailing - China

Personal Care Appliances - China

"Thanks to consumers’ constant pursuit of healthier
lifestyles and easier personal care treatment, the China
personal care appliances market has thrived in the past
few years and may continue to expand at a steady pace
going forward. E-commerce has accelerated product
penetration and lowered the barrier to new products
entering ...
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Live Streaming Commerce - China
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“Home has attained greater meaning after the COVID-19
outbreak and become a multi-functional space for
people. With emerging lifestyle needs, consumers are
paying more attention to home products that deliver
health, identity and experience. Home retailing brands
have a great opportunity to help consumers navigate the
ever-changing category environment, leveraging ...

Attitudes towards Home Design -
China

“Along with improving housing conditions, Chinese
consumers’ desire to achieve and express their ‘lifestyle’
through home design has never been higher. Beyond
basic functionalities, holistic wellbeing at home has
become a priority, especially in the wake of COVID-19.
From health-related smart devices and sustainable
materials, to home entertainment systems, consumers ...

“Live streaming commerce leverages mass consumers’
enthusiasm for promotions and discounts as well as
brands’ focus on it as a key marketing channel. Along
with the popularity, live streaming commerce can expect
more regulation to ensure healthy growth. In the long
run, live streaming commerce will further penetrate
consumers’ daily ...
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