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Purchasing Food And Drink For
Children - China

“The shrinking child population and the growing issue
of childhood obesity in China is pressuring brands and
companies to help parents with premiumised food and
drink which accentuates naturalness, nutrient-dense,
and functionality in weight management. Meanwhile,
long-beloved ‘unhealthy’ food and drinks could still
preserve their market share by incorporating superfoods
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Consumption Habits Of Alcoholic
Drinks - China

“The unshakable leading position of baijiu does not
mean the alcohol category has remained unchanged.
The growth of Western spirits and the shift in purchase
channels remind current players to stay vigilant. As the
young generation become more important to the
category, innovation answering their needs may serve as
inspiration ...

December 2019

A& - China

“BIRTABT IR AN K A O A3 EANK B h (R (R
BARFAPEK |, ([EIHBRENS TREBMPRIPUS Z dnhs et
—BIBKR AR, RIS ENBREISHFERL
FRERNKRERER. FASHRRAMIFHEEE
Rt AT R TER S ME.

-BER , HROTID

November 2019

BARKL#EH - China

“S¥ bR BT BRINAEME AR R M BR B X T 3%
1£2018-20195- R 21876 %I XENE . RINEFR. F+
RN THRAR R T EE AR E R TR INE ® &= ]
BEX R IF R NTREE |, A E—Fainm
TR RMER R TR, FIE , RARFHIRS ISR AMERT

TR EHPE S - China

‘BERNESHGATIES) , FRAEFREBELE— B
A, AAZNERNA RAGREE R BT IREENEZIT
WAV Y RIFE S, AT FER— RN ZmISHREE
% , T RREHR TSR BI TR B — 3K R BT
£, "

Health Supplements - China

“Continuously rising awareness of disease prevention
and the expanding ageing population will ensure the
future growth of the health supplements market, but
consumers’ concerns about reliability and effectiveness
of health supplements are the biggest obstacles to
brands’ further growth. It’s important to provide various
communication channels and build deeper relationships

reports.mintel.com



MINTEL

PATEAZARAE RS AN EBE RS .
- RXE , BRI

October 2019

Soft Drink Trends - China

“The ongoing demand for premium quality and healthy,
functional soft drinks is a key driver behind a 7.6%
growth rate in market value from 2018 to 2019. ‘Plus’
factors such as added nutrients, freshness from
upgraded processing techniques, and beauty
enhancements could be critical for brands and
companies to ...
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