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Private Label Food and Drink - US

“Private label food and drink products were making slow
but steady gains before the pandemic and have the
potential to do so long after. Grocery retailers continue
to invest in their product portfolios and see them not
just as a way to cater to price-conscious shoppers but
alsoasan ...

March 2021

Still and Sparkling Water - US

“The pandemic resulted in relatively strong sales of
bottled water and further solidified its status as a
necessary staple product in the minds of many core
category consumers, a designation that will benefit the
category for years to come. However, the loss of key
social occasions weighed down the market ...

Consumers and the Economic
Outlook - US

“Despite COVID-19 putting a dent in consumers’
finances and morale, many still remain hopeful on their
financial situation going forward. A recovering US
economy, rallied by the availability of a vaccine, has
instilled optimism in many consumers during
tumultuous times. In spite of that, how well this
recovery can be ...
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Nutrition Drinks - US

“The nutrition drinks market is well situated to weather
the current economic storm, thanks to the association of
products in this category with general wellness and
immune system health during a health-crisis-driven
recession. Although the weight loss drinks segment
suffered losses thanks to the lockdown, an unexpected
uptick in sales ...

Sports and Performance Drinks -
US

“As Americans become increasingly engaged with a
health and fitness mentality, the market will see a
corresponding increase in diversity of users — and in
turn, usage occasions. This will necessitate that
innovations capture a broader range of health and
wellness benefits. Functional wellness is quickly
becoming the next barometer ...

Coffee and Tea Tracker - US

Mintel’s Coffee and Tea Tracker allows you to identify
the biggest opportunities in coffee and tea, in both
foodservice and retail. It provides a quarterly look at
coffee and tea consumption behavior at home and away-
from-home, by demographic. This tracker also tracks
items consumers add to their coffee or tea ...
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